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No  other  medicated  toiletries 
have  received  so  much  attention. 

This  spring  and  summer,  Cidal  Soap,  medicated  talc  and  medicated 
shave-foam  are  being  backed  by  a  heavyweight  TV  campaign. 

Over  90%  of  sales  are  through  chemists.  So  stock  up  now,  and  your 
shop  will  attract  more  than  its  fair  share  of  attention  from  customers. 

CIDAL 

for  healthy  skin 


THERE'S  LAXATIVES  AND  THERE'S 

DUPHAR  LACTULOSE 


Clear  advantages  for  your  customers 

Lactulose  is  widely  prescribed  by  the 
medical  profession.  They  know  that 
lactulose  produces  a  change  in  bacterial 
populations  more  favourable  to  a  normal 
bowel  function.12'3  Unlike  many  laxatives 
which  cause  irritation  and  griping,  lactulose 
has  no  serious  side  effects.4 

That's  why  lactulose  is  prescribed 
for  all  kinds  of  patients  from  infants  and 
pregnant  women  to  the  elderly. 

Clear  advantages  for  you 

Duphar  Laboratories,  the  manu- 
facturers of  Colofac,  Sere,  Influvac  Sub- 
unit,  and  other  valuable  prescription 
medicines,  will  continue  to  support  your 
important  healthcare  role  in  the  community. 

In  addition,  Duphar  will  help 
both  you  and  your  customers,  providing 
educational  materials  and  information. 

You  can  confidently  recommend 
Duphar  lactulose  to  your  customers  who 
seek  laxative  relief  without  the  unwanted 
effects  of  conventional  laxatives. 


duphar  lactulose 

lactulose  solution  BP 

The  clear  solution  in  constipation 

PRESCRIBING  INFORMATION:  Presentation  I  aetulosc  .Solution  HI*  containing  Contra -indications:  Galactosaemia.  Castro-intestinal  obstruction.  Precautions:  Lactose 

lactulose  3.35  gm  per  5  ml.  Available  in  bottles  of 300  ml  and  1  litre  and  plastic  containers  of  5  litres.  intolerance.  Product  Licence  Number  OS!  2/5001. 

Basic  NHS  price  £2.61,  £7.73  and  £38.45.  Indications  I.  Constipation.  2.  Hepatic  References:  1.  Florent  C.  et  al.J  Clin  Invest  1485;  75:  608-613.  2.  Palmie  RE.  Therapiewoche 

encephalopathy  (Portal  systemic  encephalopathy):  hepatic  coma.  Dosage  and  Administration  1480;  3:  4045-4044.  3.  Hoffman  K.  et  al.  KJinische  Wochenschrift  1964;  42  (3):  126-130. 

( Constipation:  Starting  dose  -  Adults  15  ml  twice  daily.  Children  5-10  years  10  ml  twice  daily.  4.  Sanders  J.  J  Am  Ger  Soc  1978;  26  (5):  23n-234. 


Children  under  5  years  5  ml  twice  daily  Babies  5  ml  daily.  Hepatic  encephalopathy:  30-50  ml  further  information  is  available  from:  Duphar  I  aboratones  Limited, 

three  times  daily,  and  adjust  according  to  response.  *  out r.i  indications,  Warnings,  etc.  Gaters  Hill,  West  End,  Southampton  S03  3JD.  Tel:  0703  472281. 
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Another  year  in 
pharmacy  has 
come  and  gone 
with  the  annual 
meeting  of  the  Pharmaceutical 
Society  and  the  Branch 
Representative  Meeting  last 
week  (pl012),  the  publication  of 
the  PSNC  annual  report  with  the 
re-election  of  chairman  David 
Sharpe  and  vice-chairman 
David  Coleman  (pl024),  close 
after  the  same  yearly  round  at  the 
NPA.  As  PSGB  president  Dr 
Geoffrey  Booth  reminded  the 
profession  at  the  Lambeth 
headquarters  on  May  13,  1986 
was  an  excellent  year  for 
pharmacy.  But  for  all  that,  much 
remains  to  be  done. 

Supervision  and  standards 
remain  a  matter  of  debate  and 
concern  throughout  the 
profession.  The  Branch 
Representatives  last  week 
expressed  their  earnest  desire  to 
be  fully  involved  in  the 
consultative  process  (pl012) 
while,  at  the  AGM,  the  president 
assured  members  of  Council's 
commitment  to  ensure  their 
participation  and  to  note  and  act 
on  their  observations  of  the 
PSGB's  proposals.  And  Dr  Booth 
followed  up  earlier  hints  from 
another  Council  member,  David 


Sharpe,  that  relaxation  of  the 
supervision  requirements  was  on 
the  cards  with  his  AGM  remark: 
".  .  .  there  must  be  some  freeing 
of  the  pharmacists  time  if  the 
extended  role  is  to  be 
discharged  efficiently."  But  he 
went  on  to  say  that  the  public's 
interest  m  the  proper  dispensing 
and  sale  of  medicines  must  be 
protected. 

Doubtless  it  is  right  to  make 
haste  slowly  in  such  grave 
matters  but  the  profession  is 
evidently  itching  to  examine  the 
proposals  to  be  put  before 
Council  next  month.  Let  us  hope 
the  debate  among  the  grass  roots 
is  vigorous  and  well  considered 
because  much  of  the  High  Street 
integrity  of  the  profession  will 
rest  upon  the  outcome. 


The  same  can  be  said  for  the 
new  standards  of  practice  and 
premises  now  outstanding  which 
are  needed  to  give  weight  and 
increased  standing  to  the 
profession  now  that  NHS 
contracts  are  restricted  (p983). 
PSNC  chairman  David  Sharpe 
makes  it  clear  that  he  and  the 
Government  are  looking  for 
action  here,  before  the  many 
"stage  two"  elements  of  the 
contract  can  be  introduced  or  a 
good  practice  allowance 
considered.  Now  he  has  been 
joined  on  the  Society's  Council 
by  his  vice-chairman  David 
Coleman,  no  doubt  their  joint 
efforts  will  bear  fruit  in  the  re- 
invigorated  body. 

The  impact  of  pharmacy  on 
the  High  Street  and  the  public  is 
ever-increasing.  But,  if  we  are 
honest  with  ourselves,  there  are 
still  too  many  premises  which 
lack  commercial  presence  or 
professional  personality.  The 
new  standards  with  their 
legislative  teeth,  while  not 
promoting  monolithic 
uniformity,  should  encourage, 
indeed  insist,  on  a  more  potent 
professional  image  \\ 
and     healthcare   ^  \ 


practice.  The  mem- 
bers are  waiting. 
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PSNC  produces 
patients'  charter 


Coleman,  Lewis  new 
faces  on  PSGB  Council 


David  Coleman,  vice-chairman  of 
the  Pharmaceutical  Services 
Negotiating  Committee,  and  Miss 
Ann  Lewis,  district  pharmaceutical 
officer,  Chester  and  Halton  Health 
Authority,  have  been  elected  to  the 
Pharmaceutical  Society's  Council. 

They  are  the  only  newcomers  to 
Council  following  this  year's  election.  Five 
existing  members  were  re-elected  — 
president  Dr  Geoff  Booth  was  the  only 
person  to  be  elected  outright  on  first 
preferences.  David  Allen,  Professor 
Arnold  Beckett,  Henry  Howarth  and  Mrs 
Linda  Stone  were  re-elected  following 
further  redistributions  in  the  voting 
system.  Bob  Timson  lost  his  seat;  Mr  J.M. 
Brunt  did  not  seek  re-election. 

Mr  Coleman,  a  proprietor  pharmacist 
with  a  pharmacy  in  the  Norfolk  town  of 
Stalham  told  C&D  that  he  saw  his  election 
as  an  indication  that  pharmacists  back  the 
line  that  the  Society  and  PSNC  have  taken 
over  the  last  few  years.  "Now  the  new 
contract  is  out  of  the  way,  the  climate  is 
right  to  look  at  things  like  Nuffield, 
standards  and  supervision  a  little  more 
objectively,"  Mr  Coleman  said. 

Miss  Lewis  told  C&D  she  was  looking 


Compensation . .? 

Non-corporately  owned  pharmacies 
that  changed  hands  after  the  DHSS 
compensation  qualifying  date  of 
May  23.  1985,  and  have  since 
suffered  a  dramatic  script  loss 
taking  them  below  16.000  script  per 
annum,  will  only  be  eligible  for  the 
PSNC  scheme. 

Alan  Smith  explains  that  in  transfer  of 
ownership  of  a  limited  company  the  name 
of  the  business  remains  the  same,  enabling 
continuity  of  NHS  contract  between 

PSNC/FPC  legal 
clash  possible 

PSNC  says  it  will  take  out  orders  of 
mandamus  against  any  FPC  that  refuses  to 
process  either  claims  for  compensation 
under  the  new  contract,  or  applications  for 
an  essential  small  pharmacy  allowance,  or 
to  transfer  NHS  contracts  where  the  sale  is 
between  proprietors  (not  companies  where 
982 


David  Coleman 


forward  to  joining  the  Council.  She  was 
particularly  keen  to  make  sure  that  the 
career  prospects  for  hospital  pharmacists 
are  improved. 

The  election  results  mean  no  place  on 
Council  for  Charles  Flynn,  chairman  of 
the  British  Pharmacists  Association. 

Voting  figures  this  year  were  up.  Of 
34,640  voting  papers  issued,  10,509  were 
returned  of  which  79  were  invalid.  This 
represents  a  30.3  per  cent  poll,  up  from 
26.7  per  cent  last  year. 


contractor  and  FPC.  No  such  continuity 
exists  for  proprietor-owned  businesses 
where  the  title  of  the  business  changes  on 
transfer. 

Mr  Smith  tells  of  an  extreme  case 
where  a  pharmacist  bought  a  proprietor 
owned  pharmacy  dispensing  over  90,000 
scripts  a  year  back  in  October,  1985. 
Since  then  the  business  has  been 
leapfrogged  three  times,  and  script 
numbers  have  fallen  to  below  9,000  a  year 
making  the  business  unviable  and 
unsaleable.  Although  the  pharmacist  has 
now  located  a  leapfrog  site  of  his  own,  he 
cannot  obtain  funding  because  he  is 
unable  to  service  his  earlier  loan. 


transfer  is  automatic). 

PSNC  chief  executive  Alan  Smith  says 
FPCs  have  statutory  obligations  which  the 
Committee  will  seek  to  enforce. 


■  PSNC  is  to  run  a  series  of  pharmacists' 
workshops  to  advise  on  how  best  to  make 
applications  to,  or  to  participate  in,  the 
pharmacy  practice  subcommittees  set  up 
to  determine  new  contract  applications.  It 
has  prepared  a  series  of  application  forms 


PSNC  is  to  lobby  candidates  of  all  Parties 
during  the  election  campaign  with  a 
"patients'  charter"  highlighting  ways  in 
which  pharmacists  can  contribute  to  a 
better  deal  for  the  public  using  the  NHS. 

The  key  proposals  in  the  charter  are: 
Prescription  charges:  PSNC  say  they 
have  increased  substantially  in  recent 
years  with  the  result  that  more  than  5,000 
patients  a  week  are  unable  to  afford  all  the 
medication  prescribed  for  them.  Also 
scripts  issued  for  periods  in  excess  of  one 
month  have  increased  by  almost  50  pc. 

"The  time  has  come  for  a  radical  re- 
think of  the  principle  of  prescription 
charges  because  of  the  huge  wastage  of 
unused  drugs  and  the  genuine  financial 
hardship  suffered  by  some  patients. 

'The  abolition  of  prescription  charges 
could  be  financed  by  an  additional  8p  per 
person  per  week  on  NI. 
Advisory  and  counselling  services: 
Significant  savings  in  drugs  costs  and  GP's 
time  could  be  achieved  by  an  extended 
advisory  role  for  community  pharmacists, 
PSNC  says.  "Pharmacists  should  be 
rewarded  more  on  the  basis  of  services 
provided  than  solely  on  the  number  of 
prescriptions  dispensed." 

And  there  should  be  a  proper 
distribution  of  community  pharmacies 
across  the  country  to  serve  the  public 
need,  PSNC  says. 

Also  needed  are:  an  extension  of  the 
domiciliary  services  currently  provided  by 
pharmacists  for  the  elderly,  mentally  ill 
and  physically  disabled;  a  24  hour  on-call 
pharmacy  service  being  provided  to  the 
public;  improved  standards  of 
professional  practice  and  premises,  laid 
down  by  regulation,  and  increased 
pharmacist  involvement  in  the  supply  and 
usage  of  medicines  to  residential  homes, 
nursing  homes  and  cottage  hospitals. 
Value  for  money:  PSNC  points  out  that  it 
currently  costs  the  taxpayer  £60  each  time 
a  patient  walks  through  the  door  of  a 
hospital,  £5  for  a  visit  to  a  doctor's  surgery, 
but  nothing  for  using  the  advisory  services 
of  a  pharmacy.  "We  believe  that  an 
extended  advisory  and  counselling  role 
for  the  pharmacist  would  improve  services 
to  the  public  and  help  to  cut  costs,"  PSNC 
says.  Costs  could  be  further  reduced  by: 
giving  pharmacists  more  authority  to 
prescribe  and  dispense  drugs  for  certain 
common  ailments  direct  to  the  public; 
allowing  patients  to  obtain  repeat 
prescriptions  direct  from  the  pharmacist 
so  saving  doctor's  time,  and  introducing  a 
system  of  multiple  prescriptions  so 
reducing  drug  wastage. 
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PSNC  wants  £200  per  contractor 
for  voluntary  compensation  fund 


Contractors  in  England  and  Wales 
are  to  be  asked  to  contribute  £200 
per  pharmacy  by  the 
Pharmaceutical  Services 
Negotiating  Committee  to  a 
voluntary  compensation  fund  to 
help  long  established  contractors 
forced  out  of  business  for  reasons 
beyond  their  control. 

The  fund  target  of  £2m  will  be 
available  to  those  contractors  handling 
less  than  16,000  scripts  a  year  who  are  not 
eligible  for  the  DHSS  compensation 
scheme.  Local  Pharmaceutical 
Committees  will  collect  the  money  which 
could  provide  up  to  £20,000  per 
pharmacy,  for  example,  if  100 
disadvantaged  pharmacies  were  to  close. 
Chief  executive  Alan  Smith  sees  it  as  an 
insurance  scheme:  "No  pharmacist  can 
accurately  forecast  how  many 
prescriptions  he,  or  she,  might  be 
handling  in  a  years  time." 

Mr  Smith  said  the  long  drawn  out  new 
contract  saga  had  led  to  a  rash  of  openings 
and  applications  —  now  with  FPCs  —  that 
could  result  in  further  openings.  And  in 
the  future,  loss  off  script  business  could 
stem  from  surgery  migration  or  "new 
contract"  openings. 

The  payments  will  be  subject  to  PSNC 
approval.  The  other  qualifying  criteria  are 
that:  the  pharmacy  must  have  been  in 
contract  by  May  23,  1985;  have  dispensed 
less  than  16,000  scripts  between  October 
1,  1987  and  September  30,  1988,  and  have 
submitted  the  claim  by  December  31, 
1988.  Chairman  Daivd  Sharpe  see  £200  as 
a  minimum  payment  because  it  is  a  taxable 
expense. 

PSNC  hopes  to  establish  a  trust  and 
administer  fund  along  similar  lines  to  the 


Clothier  compensation  fund  and  say  that 
because  the  fund  will  not  be  needed  till 
1989,  LPC  secretaries  seeking  support  for 
the  scheme  could  collect  the  payments 
over  two  years. 

LPCs  will  shortly  be  advised  that  they 
have  until  September  to  respond  with  the 
relevant  information. 

The  Committee  has  agreed  that  it  will 
negotiate  directly  with  the  DHSS  over  the 
"savings"  from  the  scheme  that  will  accrue 
to  the  Government. 

PSNC  still  has  no  idea  how  many 
claims  for  DHSS  compensation  have  been 
made,  or  how  many  last  minute 
spplications  for  inclusion  on  the 
pharmaceutical  list  are  with  Family 
Practitioner  Committees.  The  FPC 
adminstrators  are  in  dispute  with  the 
Department  of  Health  and  they  refuse  to 
divulge  "commercial  confidences"  to 
PSNC. 

Mr  Sharpe  said  he  understood  a 
Midlands  FPC  had  50-plus  applications  on 
their  books,  while  two  adjacent  northern 
committees  had  four  and  33,  respectively. 


Pharmacy  Week  -  March  7-14,  1988 
—  will  proceed  now  that  all  three 
national  pharmaceutical 
organisations  have  pledged  £10,000 
each,  according  to  Pharmaceutical 
Services  Negotiating  Committee 
chairman  David  Sharpe. 

A  tn-partite  committee  is  meeting 
regularly  to  get  the  scheme  going, 
comprising  three  members  each  from 
PSNC,  the  National  Pharmaceutical 


No  practice  cash 
without  control? 

The  lack  of  legislation  to  control  the 
standards  and  practice  of 
pharmacy  in  the  wake  of  the  new 
contract  could  prevent  the 
Pharmaceutical  Services 
Negotiating  Committee  from 
obtaining  a  Good  Practice 
Allowance. 

Chief  executive  Alan  Smith  said  PSNC 
had  been  prepared  to  see  standards 
incorporated  in  the  NHS  (Amendment) 
Bill  but  had  been  pursuaded  by  the 
Pharmaceutical  Society  that,  as  it  was  not  a 
contractual  matter,  the  necessary 
legislation  would  be  more  apporopnate  for 
the  Medicines  Act.  Regulations  to  section 
66  could  be  laid  and  should  include  such 
elements  as:  a  minimum  space  dedicated 
to  pharmacy;  a  limit  on  the  ratio  of 
prescriptions  dispensed  to  pharmacists 
employed;  an  inventory  of  basic 
dispensary  equipment,  and  a  requirement 
to  attend  postgraduate  education  courses. 

Rewarding  a  pharmacist  for  good 
pharmaceutical  practice  and  additional 
roles  would  end  the  "treadmill"  of  linking 
payments  to  numbers  of  scripts  dispensed 
and  on-cost,  and  would  be  the  mark  of  a 
profession,  Mr  Smith  says.  He  noted  that  it 
would  not  be  difficult  to  fix  a  limit  for  the 
number  of  scripts  dispensed  by  a 
pharmacist  in  a  month  or  year  —  the 
equation  had  a  similar  number  of  variables 
to  that  which  limited  the  number  of 
patients  on  a  General  Practitioner's  list  to 
1,700. 

Chairman  David  Sharpe  said  it  was 
now  time  for  concerted  action  by  all  three 
pharmacy  bodies  to  establish  standards 
and  good  practice  by  Regulation.  "We 
have  the  basis  in  the  Code  of  Ethics  and 
the  Guide  to  Good  Dispensing  Practice". 
PSNC  had  asked  to  be  represented  on  the 
Pharmaceutical  Societies  working  party 
on  standards. 


Association  and  the  Pharmaceutical 
Society  of  Great  Britain.  It  will  seek 
additional  fundings  from  industry  and 
other  organsations  whose  members  use  the 
healthcare  services  of  pharmacists  —  Age 
Concern,  Help  the  Aged,  Mencap, 
PHAB,  etc. 

PSNC  hopes  to  have  a  stand  in  the 
Palace  of  Westminister  throughout  the 
week  and  that  a  national  DUMP  campaign 
will  be  run:  the  tn-partite  committee  has 
yet  to  agree  to  these  items. 


Pharmacy  Week  gets  underway 
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Pharmacy  gets 
confidence  vote 
after  inquisition 

The  profession  has  emerged  strong 
and  with  a  resounding  vote  of 
confidence  from  Parliament,  from 
Government  departments,  from 
consumer  organisations  and  from 
independent  observers  alike  after 
1986  —  a  year  in  which  pharmacy 
had  been  "placed  firmly  under 
detailed  examination,"  president  Dr 
Geoffrey  Booth  says. 

"This  does  not  happen  by  accident," 
Dr  Booth  told  the  annual  meeting  of  the 
Pharmaceutical  Society  on  May  13,  "It  is 
the  result  of  positive  action  taken  by  the 
Council  and  Society  and  by  other  national 
pharmacy  organisations,  to  prepare  the 
ground  carefully.  And,  most  of  all,  it  is  the 
result  of  the  perception  of  members  of  the 
public  of  the  way  in  which  they  are  served 
by  the  members  of  our  profession  with 
whom  they  come  into  contact,  mainly  in 
community  pharmacies". 

The  president  continued:  "I  have  said 
before  that  we  are  perhaps  so  close  to  the 
front  line  that  there  is  a  great  danger  of  us 
underestimating  ,  even  devaluing,  the 
importance  of  the  service  we  provide  and 
how  much  that  service  is  appreciated  by 
those  who  seek  help,  informed  advice,  or 
merely  a  sympathetic  ear  in  informal 
surroundings  where  they  feel  relaxed." 

Anyone  who  had  doubts  about  the 
public  perception  of  pharmacists  would 
soon  have  had  these  dispelled  at  the  road 
shows  held  throughout  the  country  to 


consider  the  Government's  discussion 
document  on  Primary  Health  Care,  said 
Dr  Booth.  "Whether  the  topic  was  quality 
of  service,  services  for  the  elderly,  health 
education  or  the  complaints  machinery, 
the  profession  consistently  received  many 
compliments". 

And  at  the  final  meeting  devoted  to  the 
pharmaceutical  services,  one  would  have 
to  have  searched  very  carefully  to  find  a 
seriously. critical  remark  about  pharmacy, 


President  Dr  Geoffrey  Booth 

the  president  said.  The  Social  Services 
Select  Committee  also,  drawn  from  all 
political  parties  in  the  House,  recognised 
the  value  placed  by  their  constituents  on 
the  service  given  by  pharmacists 
throughout  the  country.  "They  knew  how 
important  the  community  pharmacy  is  to 
the  provision  of  health  care  in  its  widest 
definition.  Most  of  all,  they  know  that  the 
complaints  about  pharmacists  feature 
hardly  at  all  in  their  very  large 
constituency  mailbags". 

However,  there  were  those  who  seek  to 
advance  that  the  Society's  role  in 
maintaining  high  standards  of  ethics  and 
in  enforcing  parts  of  the  law  governing 
pharmacy  practice,  is  somehow  in  conflict 


with  its  Charter  obligation  to  "safeguard 
and  promote  the  interests  of  the  members 
in  their  exercise  of  the  profession  of 
pharmacy",  said  the  president.  "I  totally 
reject  that  line  of  argument.  In  my  view, 
the  interests  of  the  members  of  the 
profession  are  best  served  when  the 
profession  itself  is  seen  to  be  diligent  in 
maintaining  the  highest  possible 
standards.  The  privilege  of  being  a  self 
disciplining  profession  is  one  that  can  only 
be  retained  by  demonstrating  consistently, 
the  importance  attached  to  the  proper 
discharge  of  the  responsibilities  that 
accompany  this  privilege." 

Dr  Booth  said  the  Nuffield  Report  had 
been  critically  examined  in  the  light  of 
comments  received  from  the  Council's 
expert  committees.  In  addition,  a  working 
party  was  established  to  consider 
specifically  practice  procedures  relating 
to  supervision  and  it  would  report  to  the 
Council  at  its  June  meeting. 

"If  the  great  leap  forward  proposed  in 
the  Nuffield  Report  is  to  be  taken,  there 
must  be  some  freeing  of  pharmacists'  time 
to  enable  the  extended  role  to  be 
discharged  efficiently.  At  the  same  time, 
any  new  arrangements  must  ensure  that 
the  public  interest  is  protected  by  the  way 
in  which  the  pharmacist  discharges  his  or 
her  responsibilities  associated  with  the 
dispensing  and  sale  of  medicines". 

Once  the  Council  had  formed  a 
provisional  view,  there  would  be 
consultation  with  the  membership  through 
the  Branches,  the  president  said.  "The 
Council  will  consider  every  comment 
received  in  this  consultative  process 
because  we  recognise  that  what  we  are 
dealing  with  here  is  the  very  future  of  the 
development  of  our  profession". 

He  referred  to  the  success  of  the  "The 
Health  Care  in  the  High  Street"  campaign. 
"At  long  last,  the  potential  of  the 
community  pharmacy  as  a  centre  for 
information  on  how  to  avoid  ill  health  and 
maintain  good  health  is  beginning  to  be 
recognised  officially." 

The  president  said  it  was  beneficial  to 
see  ourselves  as  others  see  us  referring  to 
the  report  of  the  Select  Committee  which 
opened:  "While  the  dental  and  ophthalmic 
professions  appear  to  have  had  change 
thrust  upon  them  from  above,  the 
pharmaceutical  profession  has  maintained 
a  commendable  degree  of  initiative." 

"We  must  maintain  the  initiatives 
stimulated  by  the  Nuffield  Report  and  the 
Green  Paper.  The  Society  can  do  a  great 
deal,  particularly  in  co-operation  with 
other  national  pharmaceutical 
organisations.  But  the  membership  will 
decide,  in  the  end,  whether  the 
opportunities  are  taken  and  maximum 
benefit  is  derived  from  the  present  climate 
of  opinion,"  Dr  Booth  concluded. 


More  understandable  accounts  in  1988! 

Pharmaceutical  Society  treasurer  Colin  Hitchings  says  the  physical 
presentation  of  the  annual  accounts  will  be  improved  in  time  for  the  1988 
AGM  so  that  the  membership  can  better  understand  PSGB  finances. 

Mr  Hitchings  said  the  new  director  of  finance,  Denis  Argent,  had  initiated  a  revision 
of  procedures  that  would  enable  a  more  comprehensive  document  to  be  put  to  members. 

Highlighting  significant  elements  of  the  accounts,  Mr  Hitchings  pointed  to  British 
Pharmaceutical  Conference  losses  —  £52,000  from  the  privately 
run  Jersey  Conference  and  a  £31,000  adjustment  from  Leeds  in 
1985.  He  suggested  that  the  overall  balance  was  extremely  healthy 
but  warned  that  it  was  unlikely  that  the  1988  registration  fees  would 
be  held  at  current  rates  for  a  second  year;  the  fees  were  likely  to 
rise  in  line  with  the  rate  of  inflation. 

Mr  Miall  James  challenged  Mr  Hitchings  when  he  pointed  out 
that,  for  the  first  time  the  accounts  contained  the  £25  fee  paid  to 
Council  members  towards  the  locum  charges  incurred  when  they 
were  on  Council  business.  Mr  James  suggested  the  fee  was 
"unreasonable".  He  said  it  would  dimmish  the  standing  of  the 
pharmacy  in  the  eyes  of  other  professions,  as  well  as  being  a  poor 
guide  to  the  DHSS  when  considering  fees  to  cover  absence  on 
postgraduate  education  courses. 


Colin  Hitchings 
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Labour  aims 
to  abolish 
script  charges 


A  Labour  Government  would 
reduce  prescription  charges  and 
eventually  abolish  thern. 

Labour's  manifesto  released  on 
Tuesday  says  the  party  intends  to  improve 
the  quantity  and  quality  of  services  for  the 
NHS.  Among  the  pledges  made  are: 
Q  Development  of  local  family  health 
care  teams  and  more  local  health  centres. 
2  Reduction  of  hospital  waiting  lists  by 
computerising  bed  allocation, 
encouraging  more  consultants  to  work  full 
time  for  the  NHS  and  targeting  resources 
where  waiting  lists  remain  excessive, 
i  |  Shorter  GP  lists,  more  convenient 
surgery  hours,  more  choice  and 
information  for  patients. 
Q  Increased  research  resources  to  find  a 
vaccine  or  cure  for  AIDS  and  adequate 
resources  for  drugs  which  arrest  it. 


"Fair"  rewards  for  hospital  staff. 
□  End  of  privatisation  in  the  NHS,  with 
pay  beds  phased  out  and  public  subsidies 
to  private  health  removed. 

In  a  section  entitled  "A  better  deal  for 
consumers",  the  manifesto  says  there  will 
be  firmer  protection  against  unsafe  goods, 
with  producers  made  strictly  liable  for 
defective  products.  There  would  be  easier 
means  of  redress  for  purchasers  and  stiffer 
penalties  to  deter  illegal  practices. 

Social  ownership  will  be  extended  and 
Labour  proposes  to  set  up  British 
Enterprise  to  take  a  socially-owned  stake  in 
high-tech  industries.  No  specific  mention 
is  made  of  the  phamaceutical  industry. 
Opposition  health  spokesman  Frank 
Dobson  told  C&D  this  was  likely  to  be  one 
of  the  spheres  in  which  they  would  want 
some  social  ownership  but  it  was  not 
necessarily  a  high  priority. 

The  main  thrust  of  Labour's  proposals 
is  to  reduce  unemployment  by  one  million 
over  two  years  at  a  cost  of  £6  billion. 
Among  new  jobs  created  will  be  300,000  to 
improve  the  health  and  education  and 
community  services. 


Conservatives 
prevention  plan 


The  Conservatives  aim  to  give 
greater  emphasis  to  the  prevention 
of  avoidable  illness  and  the 
promotion  of  good  health. 

In  the  next  Parliament,  says  their 
manifesto,  they  would  complete  the 
network  of  computerised  call  and  recall 
systems  for  cervical  cancer  screening  and 
extend  them  to  younger  women,  develop  a 
national  programme  for  breast  cancer 
screening  and  back  the  new  Health 
Education  Authority. 

Another  aim  is  to  "develop  the  strength 
and  flexibility  of  the  services  provided  by 
GPs,  dentists,  pharmacists,  opticians  and 
nurses  who  work  in  the  community." 


A  further  125  new  hospital  building 
schemes  are  scheduled  for  completion  in 
the  next  three  years  and  more  will  be 
started.  The  Government  has  given 
priority  to  reducing  waiting  lists  and  times 
with  a  special  £50  million  two-year 
programme,  the  manifesto  adds. 

The  Conservatives  also  want  the 
elderly,  disabled  and  mentally 
handicapped  to  be  treated  in  the 
community  whenever  this  is  right  for  them, 
and  want  patients  to  have  more 
information  about  services  available  from 
family  doctors  so  they  can  make  a  more 
informed  choice. 

Policies  will  be  developed  in  the  light 
of  findings  in  the  community  care  review, 
and  another  principle  is  to  strengthen 
management  in  the  NHS,  making  it  more 
business-like.  The  defeat  of  the  drug  trade 
will  continue  to  be  a  key  priority. 


NHS  Alliance 

Prescription  charges  would 
continue  to  rise  but  only  in  line  with 
the  Retail  Price  Index,  under 
proposals  for  improving  the  NHS 
announced  by  the  Lib-SDP  Alliance 
in  its  election  manifesto,  "Britain 
United,"  published  on  Monday. 

The  Alliance  reaffirms  its  commitment 
to  back  the  NHS  by  increasing  its  budget 
"so  that  by  year  five  it  will  be  £1  billion  pa 
higher  than  planned  by  the 
Conservatives". 
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It  gives  these  priorities:  to  provide 
prompt  medical  treatment  for  those  who 
need  it,  regardless  of  who  they  are  or 
where  they  live;  to  promote  good  health, 
and  to  create  a  new  innovation  fund,  to 
tackle  inequalities  in  health  care,  improve 
the  "Cinderella  services,"  and  to  fund  new 
priorities  m  health  care. 

This  will  have  an  initial  life  of  five 
years,  with  a  £250m  budget  m  the  first 
three  years:  to  make  "care  in  the 
community"  a  reality;  to  strengthen 
patients'  rights,  and  to  give  real 
independence  to  the  HEA. 
See  Business  News  lor  small  firms 
proposals 


Junior  Health  Minister,  Mrs  Edwina 
Currie,  this  week  launched  the  Family 
Heart  Association's  campaign  aimed  at 
getting  doctors  to  measure  patients'  blood 
cholesterol  levels.  FHA  counsellor  Helen 
McFarlene  (left)  took  a  sample  from  Mrs 
Currie  to  test,  watched  by  David  Ashby, 
MP  —  her  conclusion:  "well  below  the 
national  average" 


Generics  of  old? 

Generics  will  come  to  be  regarded 
increasingly  as  "yesterday's 
medicines,"  believes  Professor 
George  Teeling  Smith,  director. 
Office  of  Health  Economics. 

Speaking  to  a  meeting  of  the  Medical 
Journalists  Association  last  week,  he 
predicted  that  the  market  for  supplying 
pharmaceuticals  to  the  NHS  would 
become  more  competitive  in  the  future, 
with  competition  relying  more  on 
innovation  than  on  price.  Although 
generics  would  play  an  important  part  in 
this  competition,  he  thought  they  would 
come  to  be  seen  as  outdated  when  new 
delivery  systems  made  medication  more 
precise.  The  Pharmaceutical  Price 
Regulation  Scheme  would  become  just  a 
back-up  safeguard  to  prevent  excessive 
profits. 

Professor  Teeling  Smith  went  on  to  say 
that  health  expenditure  in  the  NHS  may 
rise  from  its  present  6  per  cent  of  gross 
national  product  to  12  per  cent  over  the 
next  20-30  years,  as  a  result  of 
technological  progress.  Such  advances 
would  cost  more  in  themselves  and  would 
increase  the  proportion  of  elderly  and  frail 
individuals  who  needed  much  more 
expensive  care. 

Sebamed  recall 

A.H.  Robins  say  certain  batches  of 
Sebamed  liquid  manufactured  in 
1984  and  1985  have  been  shown  to 
contain  bacterial  contamination. 
The  company  is  recalling  batches 
made  before  1986  "in  the  interests  of 
its  customers  and  the  trade". 

Robins  say  the  first  two  digits  of  the 
batch  number  relate  to  the  year  of 
manufacture,  and  are  asking  pharmacists 
to  return  to  their  supplier  for  replacement 
Sebamed  liquid  with  batch  numbers  that 
do  not  begin  with  86  or  87. 
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Hermes  -  Sixty  years  of 


adding 
sweetness 
and  light 


The  original  Hermes  sweetener  was 
Hermesetas  Blue  —  the  saccharin 
based  product  which  is  still  the  overall  brand 
leader  of  the  total  UK  sweetener  market. 
Indeed,  the  1,200  size  pack,  with  its  unique 
one-by-one  dispenser  mechanism,  is  the 
biggest  selling  sweetener  pack  in  the  UK. 
Hermesetas  Blue's  brand  leading  position 
has  been  maintained  despite  fierce 
competition  from  a  whole  new  generation  of 
sweeteners  launched  onto  the  market  during 
1983  —  one  of  these  being  Hermesetas 
Gold,  a  sweetener  which  uses  acesulfame  K 
as  its  sweetening  agent.  Hermesetas  Gold, 
with  its  taste  as  good  as  sugar  was  truly  a 
revolutionary  new  sweetener,  with  no  bitter 
aftertaste. 

Upholding  their  pioneering  reputation, 
in  1979  Hermes  Sweeteners  launched  onto 
the  UK  market  Hermesetas  Sprinkle  Sweet, 
the  first  spoon-for-spoon  granulated  low 
calorie  sweetener.  Hermesetas  Sprinkle 
Sweet,  a  sugar-free  sweetener  with  90  per 
cent  fewer  calories,  led  the  way  into  a  whole 
new  area  of  usage.  Not  only  could  it  be  used 
for  sprinkling  onto  cereals  and  fruit,  but  it 
can  also  be  used  very  successfully  in 
cookery  and  baking.  Unlike  other 
subsequent  granulated  sweeteners,  Sprinkle 
Sweet  remains  stable  during  cooking. 

Complementing  the  Hermesetas 
Sprinkle  Sweet  product,  Hermes  also  has 
Hermesetas  Liquid  Sweetener  within  its 
range  —  once  again  a  highly  successful 
product,  ideally  suited  for  cooking  and 
baking.  It  may  also  be  used  in  boiling  and 
freezing.  Both  Sprinkle  Sweet  and  Liquid 
Sweetener  are  heavily  supported  by  a 
consumer  service  —  the  "Hermesetas 
Recipe  Kitchen."  New  recipes  are  developed 
every  month  and  there  is  a  range  of 
consumer  literature  available  upon  request. 


Market  moves 
switches 


social 


Realising  that  it  was  vital  to  initiate  a  move  to 
new  areas  of  the  market  once  again,  in  the 
Summer  of  1985  Hermes  commissioned  an 
extensive  international  research  programme 
to  help  develop  a  new  strategy  for 
Hermesetas,  to  both  stimulate  overall  market 
growth  and  Hermesetas  market  share. 

"We  are  delighted  with  the  findings  of 
the  research  programme  and  feel  that  our 
new  brand  positioning  will  capitalise  on  the 
ever  growing  'social  approval'  of  sweeteners. 
Together  with  the  bold  new  pack  designs,  we 
are  confident  of  maintaining  and  indeed 
increasing  our  brand  leading  position  in  the 
total  UK  sweetener  market",  says  Hermes 
marketing  director  Walter  Stutz. 

The  new  Hermesetas  positioning  is 


The  first  company  to  launch  a  branded  sweetener  way  back  in 
the  1920s,  Hermes  Sweeteners  have  firmly  maintained  their 
pioneering  reputation  within  the  moartet  by  always  being  the  firsl 
into  new  areas  -  with  other  companies  following  hotly  in  their 
footsteps.   


aimed  at  developing  the  sweetener  market, 
encouraging  consumers  to  accept 
sweeteners  as  part  of  daily  life.  With  the 
growing  awareness  of  the  need  to  avoid 
substances  like  sugar  which,  when  taken  in 
excess  can  be  harmful,  the  need  for  healthy 
alternatives  will  also  increase.  "Hermesetas 
will  be  the  brand  that  people  like  to  show  off 
and  offer  around  because  it  will  reflect  their 
modern  healthy  lifestyle",  says  Mr  Stutz. 

No  longer  will  the  brand  be  associated 
purely  with  those  who  wish  to  slim.  The  new 
strategy  pushes  potential  usage  far  wider  as 
the  product  to  pass  around,  to  share,  indeed 
for  the  whole  family. 

Blues  and  Gold  pack  punch 

Bright  and  stylish  new  pack  designs  for  both 
Herm^etas  Blue  and  Gold  clearly  show  that 
the  two  are  quite  different  products  offering 
a  choice  of  taste  to  the  discerning  consumer 
—  Hermesetas  Blue  the  original  saccharin 
sweetener  and  Hermesetas  Gold,  one  of  the 
new  generation  sweeteners  with  a  taste  as 
good  as  sugar. 

The  introduction  of  a  clear  new 
corporate  identity  across  both  ranges 
heightens  the  brand  awareness  and  makes 
for  easy  recognition.  Hermesetas  Blue  is  still 
available  in  the  three  popular  sizes  —  300  tin 
dispenser,  the  750  economy  tin  and  the  1,200 
table  top  dispenser.  The  latter  is  the  biggest 
selling  sweetener  pack  in  the  UK  with  its 


The  complete 

Hermesetas 

range 


one-by-one  dispenser  mechanism. 

Hermesetas  Gold  is  being  launched  into 
a  new  size  —  a  600  table  top  dispenser,  with 
the  same  highly  successful  one-by-one 
mechanism  as  the  Blue  1,200  pack.  Gold  is 
also  still  available  in  the  original  200  tin. 


£2m  spend 


The  relaunch  of  the  Hermesetas  range  is 
being  supported  by  a  £2m  spend  throughout 
1987.  This  involves  major  national  Press  and 
trade  Press  advertising,  a  comprehensive 
public  relations  programme  and  as  always, 
continuous  heavy  support  throughout  the 
year  with  strong  trade  and  consumer 
promotions. 

For  seven  years  now,  Hermes  Sweeteners 
have  sponsored  the  Hermesetas  Trampoline 
World  Cup,  to  be  held  this  year  at  Crystal 
Palace  on  Saturday  October  31,  1987.  Being 
an  ideal  sport  for  television  coverage,  the 
BBC  have  covered  the  event  every  year.  This 
young  and  healthy  sport  was  a  natural 
"partner"  for  Hermesetas  and  the  association 
is  now  widely  acknowledged  and  respected. 

"Since  the  appointment  of  Jenks 
Brokerage  as  our  new  distributor,  we  are 
confident  of  an  exciting  future  with  the 
brand  going  from  strength  to  strength",  says 
Mr  Stutz.  "We  have  a  reputation  for 
innovation  and  modernity  to  keep  up  with 
and  already  there  are  new  plans  in  progress 
for  the  future". 
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Healthier  service 

The  Consumers'  Association  thinks 
it  would  be  useful  to  set  up  small 
scale  experiments  with  health  care 
shops  to  see  what  patients  and 
practitioners  think  of  them  and 
whether  they  have  any  side  effect 
on  health. 

Health  care  shops  —  with  a  range  of 
practitioners  in  one  place  —  were 
suggested  in  the  Government's  Green 
Paper  on  Primary  Health  Care.  The 
Consumer's  Association  has  no  objection 
in  principle  to  these  organisations  being 
run  by  private  companies,  but  would  like 
FPCs  and  health  authorities  to  take  some 
joint  initiatives.  Safeguards  would  be 
needed  in  terms  of  costs  and  guahty  of 
services,  the  Association  comments. 

It  also  believes  FPCs  should  provide 
written  information  about  all  local  health 
service  practices  in  a  form  which  allows 
comparisons  to  be  made  between  them. 
Pharmacies  would  be  listed  and  the 
booklets  would  be  available  in  places  such 
as  post  offices  and  hospitals. 


Needle  point 

Needle  and  syringe  exchange 
schemes  should  be  extended  only  if 
and  when  there  is  sufficient 
evidence  that  they  are  effective  in 
restricting  the  spread  of  AIDS, 
suggests  a  Commons  Select 
Committee. 

In  a  report  on  AIDS  published  last 
week,  the  committee  recommends  that 
such  schemes  should  always  be 
accompanied  by  strong  education  on  "safe 
drug  misuse."  In  Spain  and  Italy  needles 
and  syringes  are  available  in 
supermarkets,  yet  HIV  infection  is 
widespread  among  drug  abusers. 
However,  no  health  education  is  provided 
at  the  point  of  purchase.  The  committee 
sees  no  reason  why  needles  and  syringes 
should  not  be  on  sale  in  pharmacies,  along 
with  health  education  material. 

Another  recommendation  is  that  GPs 
and  all  other  members  of  primary  health 
care  teams  are  trained,  not  only  in  the  facts 
of  the  disease,  but  also  in  counselling. 


The  Association  of  the  British 
Pharmaceutical  Industry  is  soon  to 
distribute  a  poster  to  GP's  waiting  rooms, 
encouraging  people  to  live  without 
tranquillisers.  The  poster  will  advise 
against  stressful  lifestyles  and  aims  to 
lower  patients'  expectations  of  mood- 
modifymg  drugs,  making  it  easier  for  GPs 
to  decide  not  to  write  prescriptions. 


Rising  damp 

Poor  Dr  Roberts,  chairman,  Dispensing 
Doctors  Association  ...  he  simply  can't 
resist  a  well  cast  hook! 

You  remember  I  quoted  parts  of  an 
article  by  a  physician  newly  a  member  of  a 
dispensing  rural  practice  in  which  he 
commented,  quite  innocently  and  with 
refreshing  honesty,  on  the  practices  to 
which  he  had  to  conform.  In  doing  this  he 
confirmed  our  view  on  some  aspects  of 
doctor  dispensing.  Never  one  for  mischief, 
I  suggested  —  equally  innocently  —  that 
LPC  members  on  dispensing  committees 
should  cut  out  the  original  article  whose 
truths  (from  the  horses  mouth  as  it  were) 
being  thus  irrefutable,  might  be  handy  in 
future  discussions? 

Dr  Roberts  surges  up  to  score  his  bite: 
"Dispensing  doctors  prescribe  by  brand  to 
ensure  their  patients  continue  to  get  a  first 
class  service  with  first  class  reputable 
medication." 

"Chemists,  on  the  other  hand,  are 
frequently  seen  to  dispense  cheap  and 
nasty  generics  with  the  aim  of  maximising 
profits  .  .  ." 

What  Dr  Roberts  is  saying,  of  course,  is 
that  non-dispensing  doctors  are 
prescribing  cheap  and  nasty  generic 
alternatives  at  the  expense  of  branded 
items.  The  contractor  pharmacist  has  no 
say  in  it,  but  is  required  to  supply  generics 
which  are  properly  licensed  and  conform 
to  BP  standards.  If  the  doctor  has  proof  of 
any  sub-standard  "nasty"  item,  then  he  has 
an  absolute  duty,  if  he  is  a  responsible 
man,  to  make  representations  to  the  DHSS 
for  action  against  the  manufacturer. 

For  his  information,  we  as  a  profession 
with  considerably  more  expertise  than  he 
in  the  field  which  is  our  discipline,  would 
always  support  action  to  improve  the 
quality  of  drugs.  In  the  meantime,  in  view 
of  what  he  says,  it  will  be  clear  to  him  he's 
been  biting  at  the  wrong  fly  (again).  Now 
he  has  received  the  enlightenment,  he  will 
naturally  spend  the  next  few  years 
persuading  non-dispensmg  doctors  to 
change  their  ways  (they'll  love  it!),  while 
we,  as  ever,  shall  continue  to  supply 
correctly  what  they  choose  to  order  for 
their  patients. 


Ibuprofen 

We  have  to  bear  in  mind  the  alarming 
death  of  a  65  year  old  asthmatic  after  she 
had  taken  only  a  couple  of  ibuprofen 
tablets.  She  had  been  stabilised  on  5mg  of 
oral  prednisolone  and  used 
beclomethasone  and  salbutamol  inhalers. 
It  is  urged  that  OTC  packs  should  carry 
warnings  for  asthmatics  to  contact  their 


GPs  before  taking  the  drug.  I'm  not  sure 
they  will  know  the  answers  any  better  than 
we  would,  nor  are  pack  warnings  always 
read.  It  looks  as  though  when  we  are  about 
to  sell  ibuprofen  we  must  routinely  inquire 
about  asthma  and  what  drugs  are  being 
used.  Since  most  of  us  keep  ibuprofens 
together  behind  the  counter  it  should  not 
be  too  much  trouble  to  write  a  shelf  edge 
reminder.  Thank  goodness  Boots  are  to  put 
asthma  warnings  on  packs. 

Politics 


Self  interest  is  always  assumed  to  govern 
one's  choice.  I  suppose  if  we're  honest  it 
does  come  into  it.  Yet,  if  we  can  divorce  the 
emotional  pull  of  the  argument  and  debate 
which  will  swamp  us  for  the  next  month, 
any  analysis  of  the  last  30  years  will  show 
pharmacists,  or  at  least  contractor  and 
hospital  pharmacists,  to  have  been  better 
off  under  Labour  government  than  the 
Tories.  It's  a  fact. 

I  don't  suppose,  however,  we  would 
ever  have  seen  control  of  contract  except 
under  Kenneth  Clark,  who  as  former 
Parliamentary  adviser  to  pharmacy  had  a 
uniquely  deep  understanding  of  our 
problems,  and  was  inclined  to  help  us. 
Admittedly  the  change  of  Minister  turned 
it  into  a  pig's  ear,  but  the  effects  must  be 
beneficial  to  pharmacy  and  community  in 
the  long  run,  since  new  openings  will  be 
seen  to  be  a  response  to  need,  or  less 
happily  perhaps,  to  the  somewhat 
nebulous  conception  of  "desirability". 

Beyond  our  specifically 
pharmaceutical  interests,  most  will  look  at 
the  individual  tax  benefits  we  have  picked 
up  and  wonder  whether  we  are  high 
minded  enough  to  surrender  them  for  a 
change  of  Government.  My  prediction  for 
what  it  is  worth?  The  dragon  of  Downing 
Street  will  make  history. 

Anaesthesia 

I  was  greatly  taken  by  the  article  last  week 
on  anaesthesia.  Particularly  since  after  a 
recent  operation  I  woke  with  a  4m 
abdominal  incision,  neatly  stitched,  but  as 
tender  as  hell,  only  to  find  myself 
swimmingly  nauseate  and  vomiting  every 
ten  minutes  for  a  couple  of  hours,  despite 
injections  which  I  assume  to  be  Maxolon. 
When  I  read  of  developments  like 
Propofol,  which  prove  effective  as 
induction  agents,  but  do  not  cause  nausea 
or  hangover  and  allow  patients  to  be  "street 
fit"  sooner,  I  reckon  that  if  I  have  to  go  in 
again  I'd  cheerfully  pay  a  great  deal  more 
to  avoid  the  excruciating  discomfort  I,  and 
others  on  the  ward,  suffered  post- 
operatively .  .  .  It's  surprising  how  a  little 
bit  of  experience  alters  your  views,  isn't  it? 
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9  What  does 

it  take  for  you 
to  accept 

this  cheque? 

An  Act  of 
Parliament? 


In  January  of  this  year,  the  Building 
Societies  Act  (1986)  became  law. 

Which  means  that  for  the  first  time, 
building  societies  can  offer  customers 
cheque  books  and  guarantee  cards  just 
as  the  banks  do. 

True  to  form,  the  Nationwide  are 
the  first  building  society  to  give  this 
opportunity  to  their  customers. 

Hence  the  FlexAccount  cheque 
and  guarantee  card  opposite. 

And  while  it  represents  a  profound 


change  for  us,  for  retailers  like  yourselves 
it's  very  much  business  as  usual. 

The  new  cheques  can  be  accepted 
and  cleared  in  exactly  the  same  way  and 
in  the  same  time  as  cheques  from  the 
banks. 

Likewise,  the  cheque  guarantee  card 
is  identical  to  those  used  by  all  the  major 
banks  and  is  approved  by  APACS,  the 
same  committee  of  financial  institutions 
who  endorse  all  cheque  cards  in  this 
country. 


It  operates  in  the  same  way  too. 

The  Society  guarantees  each  cheque 
up  to  the  value  of  £50  and  of  course  the 
card  number  should  be  written  on  the 
back  of  the  cheque  in  the  normal  way 

So  please  advise  your  counter  staff 
to  expect  these  new  cheques  soon. 

And  as  the  Nationwide  has  over 
500  branches  and  more  than  3  million 
members,  they  can  expect  them  in 
considerable  ^  IMatiOIIWiCle 
numbers  FLEXACCOUNT 


%ilw^:MiAi>i:aJM   Nationwide  Building  Society 

Nationwide  vnn^s^ 


FLEXACCOUNT 


08-60-86 
19 


Pay 


I  the  sum  of 


or  order 


(Cheque  Number  Sort  Code 


Accouni  Number 


—  <f5ol 

4*. 


'**??-■>. 


I  COUNTERPOINTS 


Clearasil  on 
the  spot  

Richardson-Vicks  are  adding  an  anti-acne 
cream  to  the  Clearasil  range. 

Clearasil  acne  treatment  will  be 
marketed  with  the  promise  "visibly  clearer 
skin  in  five  days".  Odourless  and 
greaseless,  it  contains  10  per  cent  benzoyl 
peroxide,  and  bentonite,  an  oil  absorbing 


agent,  say  Richardson  Vicks. 

The  product  (£2.85,  20g)  comes  in  two 
variants,  colourless  and  skm  tinted,  and  the 
company  say  it  is  the  first  tinted  product  to 
contain  benzoyl  peroxide  in  the  UK. 

The  launch  will  be  backed  by  a  £lm 
television  campaign  beginning  in  the 
Summer  and  running  until  the  end  of  the 
year.  Additional  support  will  take  the  form 
of  on-counter  display  units  and  window 
displays,  as  well  as  trial  sizes  and 
consumer  leaflets.  Teenage  publications 
will  be  the  target  of  a  PR  programme. 

Clearasil  acne  treatment  is  a  (P) 
product.  Richardson-Vicks  Ltd,  Rusham 
Park,  Whitehill  Lane,  Egham,  Surrey. 


Plug  into  this 

Cabot  Safety  are  launching  the  E-A-R 
earplug  in  Britain. 

The  foam  earplugs  (£0.99)  are  now 
being  advertised  on  Channel  4  in  the 
Granada  region.  E-A-R  Division,  Cabot 
Safety  Ltd,  First  Avenue,  Stockport, 
Cheshire  SK121YJ. 


ON  TV 
NEXT  WEEK 


GTV  Grampian 

U  Ulsler 

STV  Scotland 

B  Border 

G  Granada 

(central) 

CCenlral 

A  Angha 

YYorksh.re 

CTV  Channel  Island: 

TSW  South  West 

HTV  Wales  &  West 

LWT  London  Weeke 

rd  TTV  Thames  Televi 

ion  TVS  South 

C4  Channel  4 

Bt  TV-am 

TT  TyneTees 

Amplex: 
Bio-tex: 
Cluster  bars: 
Fiesta  kitchen  towels: 
Germoline: 
Gillette  Contour  Plus: 
Immac: 
Mr  Muscle: 
Natrena  sweeteners: 
Odoreaters: 
Peaudouce  Babyslips: 
Pretty  Polly  stockings: 
Reach  toothbrushes: 
Signal  toothpaste: 


TSW,TVS,LWT,TT,STV,Y,C,A, 
All  areas 
All  areas 
All  areas, C4,Bt 
All  areas 
All  areas,  C4 
STV,  TTV 
GTV,U,STV,B,G,TSW 
All  areas 
GTV,STV,BTV,TT 
Bt 

All  areas 
All  areas 
Bt 


Wilkinson  Sword  Profile  razors: 


All  areas 


Robbins  Nurser:  C&D  understands  that 
the  receiver  and  manager  for  Robbins 
Medical  Supplies  Ltd  is  in  dispute  over  the 
name  and  design  of  this  product. 


Labetalol 
can  cause 
high  blood 
pressure 


Do  problems  with  generics  make 
your  blood  boil?  Calm  down 

With  Hillcross  Generics  you'll  find  just  what  you  re 
looking  for 

Competitive  prices,  consistent  product  quality  and 
rapid  wholesale  delivery  right  when  you  want  it 

Hillcross  Generics  -  it's  quality  delivered 
at  the  right  price 

Please  ask  for  this  month's  i 
offers  from  your  local       ;/T\  Mill  PRHQQ 
AAH  Group  Wholesaler  glLLUnyOO 

Herbert  Ferryman  Ltd.  Hills  Pharmaceuticals  Ltd,  Mawson  &  Proctor 
Pharmaceuticals  Ltd  ,  Northern  Pharmaceuticals  Ltd  .  or  Vestnc  Ltd 
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R  &  N  designer  range  

Richards  &  Appleby  are  introducing  unisex  designer  toiletries. 

Called  Nuovo,  the  range  comprises  soft  green  and  pink  two- 
tone  soap  (£1 .25,  lOOg);  dual  colour  bath  foam,  an  apricot  liquid 
to  cleanse,  and  light  pink  cream  to  moisturise  (£1.25,  200ml)  and  a 
drum  of  talc  (£1.15,  lOOg).  All  the  items  are  packaged  in  a  brightly 
coloured  modern  design  and  are  available  separately  or  in  a  gift 
portfolio,  offering  one  of  each  of  the  products  in  a  ring  binder  with 
matching  packaging  (£5.75).  Nuovo  will  be  on  show  alongside  the 
company's  other  products  at  the  Harrogate  gift  fair  in  July. 
Richards  &  Appleby  Ltd,  Gerrard  Place,  East  Gillibrands, 
Skelmersdale,  Lanes  WN8  9SF. 

Sharp  moves  on  TV  

Television  advertising  currently  running  for  Bic  razors  will 
continue  through  to  the  end  of  June  on  TV-am. 

The  £600,000  campaign  features  an  edited  version  of  the 
"guru"  commercial  last  year.  There  will  also  be  activity  in  terms  of 
sports  sponsorship,  perimeter  advertising  at  leading  venues,  and 
soon.  BiroBicLtd,  Whitby  Avenue ,  Park  Royal,  LondonNWIO. 


Gum  for  teeth 
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Stafford-Miller  are  adding  Endekay  dental  health  gum  to  their  oral 
hygiene  range. 

The  gum  will  retail  at  £0.75  per  pack  containing  25  pieces.  A 
minimum  order  comprises  a  display  unit  holding  two  dozen  boxes 
(£10.96  trade),  and  explanatory  leaflets  are  also  available.  Each 
pack  has  a  one  year  expiry  date.  Stafford -Miller  Ltd,  Stafford- 
Miller  House,  The  Common,  Hatfield,  Herts  ALIO  1NZ . 

Calpol  Six  Plus  is  advertised  in  this  month's  issues  of  Good 
Housekeeping,  Parents  and  Mother.  Wellcome  Foundation  Ltd, 
The  Crewe  Hall,  Crewe,  Cheshire  CW1 1UB. 
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THE  NEW 
FORCE  IN  THE  PHARMACY 


LEDERLE  LABORATORIES  DIVISION 
/ANAMID  OF  GREAT  BRITAIN  r~  Hs 


LEDERLE  LABORATORIES 

DISPENSING  QUALITY  IN  GENERIC  MEDICINES 


Lederle  Laboratories  are  pleased  to 
announce  the  formation  of  its  Pharmacy 
Division  -  a  new  force  in  the 
pharmacy. 

The  Lederle  Pharmacy 
Division  is  committed  to  meeting 
the  needs  of  pharmacists  for 
professional  standards  of  quality 
and  service. 


PHARMACY 
DIVISION 

Tel:  0329  224  217 


Your  Lederle  Representative  will  be 
visiting  you  shortly  to  explain  in  more 

detail  the  exciting  benefits  of  this 
new  service  to  pharmacists. 


Further  information  is  available  on  request  to 
the  i  i  impany  Lederle  I  ahoratone\  a  divisii  in 
otCyanamid  of  Great  Britain  Limited,  Fareham 
Road,Gosport,Hants.P013  OAS 


counterpoints: 


Sterling  Health 
look  a-Hedex 

Hedex  has  been  repackaged  in  a  blue, 
white  and  yellow  carton. 

The  new  pack  has  two  mam  changes: 
the  logo  has  been  improved  and  a  vivid 
yellow  has  been  added  to  brighten  the 
pack  and  increase  its  visibility,  say 
Sterling  Health.  Usage  instructions  have 
been  made  easier  to  follow. 

Hedex  caplets  are  available  in  8,  16, 
24,  40  and  72  pack  sizes  and  Hedex 


soluble  is  avilable  in  packs  of  six  sachets. 

New  POS  material  is  also  available. 
Sterling  Health,  1  Onslow  Street, 
Guildford,  Surrey  GUI  4YS. 


Scan  this 


Robinsons  of  Chesterfield  have  re- 
launched Feverscan,  their  unbreakable 
forehead  thermometer  (£1.89).  Feverscan, 
a  strip  containing  natural  heat  sensitive 
crystals,  gives  an  accurate  reading  in  15 
seconds,  say  Robinsons  of  Chesterfield, 
Wheat  Bridge  Mills,  Chesterfield. 


Migra-lift-off 

International  Laboratories'  Migralift  will 
be  available  nationally  next  week 
following  last  year's  "outstandingly 
successful"  test  launch. 

The  company  says  it  has  the  same 
formulation  as  Migraleve  but  has  been 
developed  to  be  bought  by  the  seven  out  of 
ten  migraine  sufferers  who  do  not  consult 
their  doctors.  Migralift  comes  in  one  pack 
of  eight  pink  and  four  yellow  tablets 
(£2.05)  —  pink  tablets  contain  6.25mg 
buclizme  hydrochloride,  500mg 
paracetamol,  8mg  codeine  phosphate  and 
lOmg  docusate  sodium,  yellow  tablets 
contain  500mg  paracetamol,  8mg  codeine 
phosphate  and  20mg  ducusate  sodium. 

The  national  launch  will  be  supported 
by  £350,000  of  national  Press  advertising 
running  to  the  end  of  December. 

Pharmacists  will  receive 
complimentary  packs  and  POS  material. 
International  Laboratories  Ltd,  Wilsom 
Road,  Alton,  Hants. 


Co-Proxamol 
can  cause 
headaches 


Finding  a  reliable  source  of 
generics  can  be  quite  a  pain 

But  Hillcross  Generics  can  soothe  your  troubled 
brow  Because  you're  assured  of  competitive 
prices,  consistent  product  quality  and  rapid 
wholesale  delivery  right  when  you  want  it 

Hillcross  Generics  -  it's  quality  delivered 
at  the  right  price 

Please  ask  for  this  month's 
offers  from  your  local 
AAH  Group  Wholesaler 


^HILLCROSS 

\V  GENERICS 


Herbert  Ferryman  Ltd,  Hills  Pharmaceuticals  Ltd.  Mawson  &  Proctor 
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A  column  of  creams  

Nelsons  are  adding  six  homoeopathic  creams  to  their  range,  which 
will  be  available  from  June. 

Two  of  the  creams  are  completely  new  —  aftersun  cream  and 
contact  dermatitis  cream  —  while  four  are  based  on  existing 
formulations.  They  are  arnica  for  bruises,  hypercal  for  cuts  and 
sores,  rheumatic  pain,  and  haemorrhoid  cream.  The  range  is 
presented  in  new  colour-coded  packs  and  each  retails  at  £1.75.  A 
six-pack  will  cost  £5.50  (trade)  representing  40  per  cent  profit  on 
return,  say  Nelsons.  New  merchandising  and  POS  material  is 
available  including  a  free  introductory  spill  bin  containing  50  trial 
size  sachets  of  calendula  with  each  starter  set.  A.  Nelson  &  Co  Ltd, 
5  Endeavour  Way,  Wimbledon,  London  SW19. 


S  &  N  dressing  up  

Smith  &  Nephew  have  added  three  new  wound  dressings  to  their 
range.  Carbonet  activated  charcoal  dressings  are  for  malodorous 
and  exuding  wounds  such  as  venous  leg  ulcerts,  fungating 
carcinomas,  faecal  fistulae,  and  infected  wounds.  They  are 
available  in  two  sizes,  10cm  x  10cm  (£2.25),  and  10cm  x  20cm 
(£4.39).  Transite  exudate  transfer  film  is  a  non-adherent  wound 
contact  layer,  and  is  available  as  10cm  x  10cm  (£1.44)  and  15cm 
x  20cm  (£1.90).  Allevyn  hydrophilic  polyurethane  dressing  is  for 
exuding  leg  ulcers,  and  is  suitable  for  use  under  compression 
bandages.  Smith  &  Nephew  Medical  Ltd,  POBox81,  Hessle 
Road,  Hull  HU32BN. 


Spenco  Sports  Kits  

Spenco  Blister  Kits  for  sportsmen  will  shortly  be  available  through 
pharmacies.  Each  kit  contains  a  "second  skin"  dressing,  an 
adhesive  knit  tape,  and  corn  and  blister  padding,  in  a  polythene 
pounch  (£2.99).  Intermarket,  Gordon  House,  14a  Ship  Street, 
Brighton  BZN1  IAD. 
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New 

RoC  Total  Sunblock  Cream  15A+B 
colourless  and  tinted 


Available  now  for  prescription  on  NHS 


The  only  preparation  to  provide  photosensitive  patients 
with  complete  protection  from  the  harmful  effects  of  UVB, 
UVA  and  visible  rays -new  RoC  Total  Sunblock  Cream  15  A+B 
(colourless  and  tinted) -is  now  available  for  prescription  on 
the  NHS. 

An  extensive  campaign  is  underway  ensuring  that  doctors 
are  prescribing  RoC  Total  Sunblock  in  increasing  numbers. 
Ensure  you  have  stock  available  to  meet  this  demand,  as  well 
as  for  your  over  the  counter  recommendations.  Place  your 
order  now. 

For  ordering  information  about  RoC  Total  Sunblock 
Cream  15  A+B,  just  one  of  a  range  of  RoC  sun  preparations, 
contact  your  local  wholesaler  or  RoC  (UK)  Ltd,  13  Grosvenor 
Crescent,  London,  SWT  Telephone:  01-235  9411. 

RoC  Total  Sunblock  Cream  15  A+B  (colourless  and  tinted) 


The  only  complete  answer  for  photosensitive  patients 

 D 


Laboratoires  RoC  (UK)  Limited,  I S  Grosvenor  Crescent,  London  SW1X  7EE.  Telephone:  01-235  'MIL 


COUNTERPOINTS 


Elida  spray 

on  Impulse  

Elida  Gibbs  are  introducing  a  new  variant 
to  the  Impulse  body  spray  range. 

"Captivation"  is  described  as  light, 
spicy  and  subtle  with  a  hint  of  amber  and 
moss.  Packaging  is  in  cerise  with  pastel 
toned  highlights.  


The  new  variant  will  be  backed  by  a 
£1.2m  television  campaign.  A  new 
commercial  for  the  Captivation  variant 
will  be  shown  in  two  bursts,  July/August 
and  pre-Christmas.  Additional  support 
takes  the  form  of  scented  strips,  distributed 
between  mid-August  and  September 
through  a  selection  of  women's  magazine's 
including  19,  Just  Seventeen,  My  Guy, 
Looks,  Cosmopolitan  and  Woman's  Own. 

Promotional  support  for  the  brand  this 
Summer  includes  a  repeat  of  the  free 
flowers  promotion,  with  special  display 
material  and  posters  in  Interflora  florists. 
With  each  Impulse  purchase  (body  spray 
or  moisturising  body  mousse),  consumers 
will  receive  a  £0.50  coupon  redeemable  — 
up  to  a  £5  total  —  at  Interflora.  The 
promotion  commences  in  June,  as  does  a 
body  spray  twin  pack  promotion  in  which 
the  duo  will  be  retailed  at  £2.29. 

Impulse  moisturising  mousse  will 
feature  an  offer  of  a  Wedgwood  bone 
china  bud  vase  for  £4.99  including 
postage  and  packaging,  promoted  on- 
pack.  Elida  Gibbs,  43  Portman  Square, 
London  W1A 1DY, 


Mouth  Ulcer  Relief  in  30  Seconds 


When  yon  recommend  Medijel  to  your  customers  you  are 
offering  relief  from  mouth  ulcer  pain  within  30  seconds. 
Medijel  is  sale,  totally  aspirin  free  and  is  suitable  for  both 
adults  and  children.  Which  means  when  it  comes  to  sales, 
its  a  fast  mover  too. 


Medijel  Soothing  gel  and  soft  pastilles 


Active  Innoxa 

Innoxa  are  introducing  Active  Life 
moisture  cream  (£7.95). 

It  contains  a  complex  of  pyrrolidone 
silanol  carboxcylate,  coconut  and 
avocado  oil,  and  UVA  and  UVB 
sunscreens.  It  is  designed  for  use  under 
moisturiser  or  at  night.  Innoxa  (England) 
Ltd,  Units  15-18,  Hawthorn  Road, 
Eastbourne,  E.  Sussex. 

Glazed  looks 

Richards  and  Appleby  are  offering  a 
special  trade  price  on  their  nail  glaze. 

A  supply  of  the  most  popular  nail 
polish  colours  in  a  basket  together  with  the 
price  marker  are  being  offered  to  the  trade 
for  £25.99.  The  nail  polishes  are  on  special 
offer  at  £0.45.  Richards  and  Appleby  Ltd, 
Gerrard Place,  Skelmersdale ,  Lanes. 


Deep  Fresh 
plays  ball  

Reckitt  and  Colman  are  offering  a  free  ball 
with  Deep  Fresh  Play  Tub. 

The  ball  is  suitable  for  both  outdoor 
and  indoor  games,  says  the  company,  and 
can  be  used  in  a  special  game  of  Play  Tub 
skittles  where  the  empty  bottles  are  used  as 
the  pins.  The  rules  of  this  game  come  with 
every  ball. 
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To  get  the  ball,  consumers  send  in  two 
collars  from  special  packs.  The  closing 
date  for  applications  is  February  29  1988. 
Reckitt  and  Colman  Products  Ltd, 
Pharmaceutical  Division,  Dansom  Lane, 
Hull. 
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A  Nationwide  Building  Society 
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Announcing  Johnson's  biggest  ever 
Baby  Products  Promotion 

Appeals  to  Adults -already  75% 
of  product  usage 

Easy-to-enter  Competition  - 
on  3V2  million  special  packs 

Heavily  advertised  -  in  leading 
Women's  Magazines 

Widespread  support  -  High  Street 
Nationwide  displays        <oj^(  LTD  1987 
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►  APS,  Your  first  name  in  generics. 
^  Your  premier,  British  manufacturer 


\  Your  premier,  British  manufacturer 

dedicated  to  reliable  personal 
service. 

^  Your  strong  and  independen t  first 
choice  in  a  competitive 
market-place. 


COUNTERPOINTS 


Marcel  moves 
for  Summer 

Louis  Marcel  are  backing  their  range  with 
consumer  advertising  and  money-off 
promotions  during  the  Summer  period. 

Strip  Wax,  hair  remover  cream  and 
lotion,  and  hair  hghtener  will  appear  in  a 
series  of  full  and  half  page  ads  in 
Cosmopolitan,  Looks,  Just  Seventeen  and 
Company.  Further  support  will  come  from 
posters  in  the  London  underground.  Both 
Strip  Wax  and  hair  hghtener  will  also 
feature  50p  off  during  this  month  and  next. 
A  new  display  outer  containing  24  strip 
wax  wallets  is  available. 

The  footcare  range  will  be  backed  by 
advertisements  in  the  May  issue  of  Over  21 
and  Company,  featuring  25p  off  any 
product  from  the  range.  The  coupons  are 
valid  until  the  end  of  the  year. 

Quick  Set  nail  repair  glue,  automatic 
nail  repair  glue  and  nail  tip  kit  will  feature 
30p  off.  Nicholas  Kiwi  Division  of  Nicholas 
Laboratories  Ltd,  225  Bath  Road,  Slough, 
Berks. 


Worth's  new  Je  Reviens  presentation,  "The 
Traveller"  (£7.95)  is  a  refillable  case 
containing  the  30ml  eau  de  toilette  atomiser. 
Worth  Perfumes  Ltd,  Magnolia  House,  160 
Thames  Road,  London  W43RG. 


Ads  on  hand 

Network  Management  are  backing  the 
Sally  Hansen  nailcare  range  with  women's 
Press  advertising  until  November. 
Network  Management  Ltd,  50  London 
Road,  Brentford.  Middx. 


Designer  prizes 
from  Shulton 

Shulton  are  backing  the  Pierre  Cardin 
fragrances,  Pour  Monsieur  and  Choc, 
with  national  and  regional 
competitions. 

The  theme  of  the  competitions  is  "Enter 
the  World  of  Pierre  Cardin,"  and  prizes 
are  Cardin  accessories  such  as  watches, 
jewellery  and  pens. 

Over  £2,500  worth  of  prizes  can  be 
won  in  nationwide  on-counter  competition 
in  a  merchandiser  will  feature 
photographs  of  the  prizes  and  the  entry 
leaflets  are  in-pack  in  30ml  Pour  Monsieur 
aftershave  and  30ml  Choc  eau  de  parfum. 
The  competition  involves  studying  a 
photograph  and  then  answering  questions 
on  it.  The  competition  will  run  throughout 
luly  and  August. 

In  lune  and  October  national  and 
regional  press  competitions  will  be  run  in 
continuation  of  this  theme.  Shulton  (GB) 
Ltd,  Shulton  House,  Alexandra  Court, 
Wokingham,  Berks. 


Essentially  the  best 


Only  the  best  varieties  of  Evening 
Primrose  have  been  used  to  make 
the  Efamol  range  to  provide  you  with 
a  consistently  rich  source  of  GLA 
(Gamma  Linolenic  Acid)*  which  the 
body  can  use  for  the  production  of 
key  biological  regulators  called 
Prostaglandins. 

Add  to  this  the  other  high  quality 


features  of  Efamol  —  special 
production  techniques,  continuing 
research  in  top  UK  Medical  Schools, 
and  an  extensive  range  of  products 
for  most  dietary  requirements,  and 
you  can  see  why  so  many  people 
choose  Efamol. 

So  why  not  look  at  the  range  and 
make  your  choice. 


Efamol 


Efoimil 


Efamol 

1  Efamol 

Efuvile 
I  rsss — 

!— 

♦  Efamol  is  high  in  polyunsaturates  and  low  in  saturates 
Oistnbuted  for  Efamol  Ltd  bv  Bntannia  Health  Products  Ltd  .  Forum  House.  41-75  Bnghton  Road  Redhill,  Surrey  RH1  6YS 
Telephone  Redhill  73741  Efamol"  and  &  are  Registered  Trade  Marks  of  Efamol  Ltd  Ref  BH063/14106 
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The  Confidence  Factor 

To  support  the  relaunch  of  their  Colour  Confidence  colorants, 
Wella  have  joined  with  Max  Factor  to  produce  a  special  16-page 
consumer  book  called  "Colour  Factors". 

The  booklet  offers  the  consumer  information  on  how  to  co- 
ordinate her  make-up  with  her  hair  colour,  as  well  as  tips  on 
choosing  and  using  Colour  Confidence  colorants  and  Max  Factor 
cosmetics.  To  cater  for  as  many  women  as  possible,  the  four  major 
hair  colour  groups  —  blonde,  red,  brown  and  dark  brown/black 
are  covered  in  detail.  There  is  also  a  "shades  for  grey"  section 
which  focuses  on  the  older  woman. 

To  get  her  free  guide,  the  consumer  fills  in  a  POS  leaflet  and 
sends  it  in  with  one  proof  of  purchase  from  any  of  the  Colour 
Confidence  range.  In  return  she  will  receive  the  "Colour  Factors" 
booklet,  £4  worth  of  money  saving  vouchers  for  Wella  and  Max 
Factor  products,  a  Max  Factor  Extra  Lash  mascara  worth  £2.49 
and  a  10  per  cent  discount  off  Ladbroke  Hotels  special  interest 
breaks,  worth  up  to  £13.  The  consumer  will  also  have  the 
opportunity  to  attend  a  Wella  beauty  weekend  at  a  Ladbroke  Hotel 
this  Autumn  for  £75,  where  she  will  be  able  to  get  expert  advice  on 
hairstylmg  and  make-up.  The  complete  offer  runs  until  September 
30,  and  is  also  being  promoted  through  women's  magazines. 
Wella  Great  Britain,  Wella  Road,  Basingstoke,  Hants  RG22  4AF . 


More  Intensive  Care  

Chesebrough-Pond's  are  repeating  their  extra  value  Summer 
promotion  on  all  three  variants  of  Vaseline  Intensive  Care  lotion. 

Special  20  per  cent  free  packs  will  carry  the  message  "For 
Summer  skin  care",  backed  by  colour  flash  graphics  depicting  a 
Summer  sun  and  sea  scene  promoting  Summer  usage  and 
emphasising  Vaseline  Intensive  Care  lotion's  uses  as  an  aftersun 
lotion  and  body  moistunser.  Chesebrough-Pond's  Ltd,  PO  Box 
242,  Consort  House ,  Victoria  Street,  Windsor,  Berks. 
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ANOTHER  GENERIC  FIRST  F! 


Generics  [UK]  Limited 

DANAZOL 

100mg  and  200mg  capsules 
print  coded  DL100  and  DL200  with  G  logo 
Packed  in  securitainers  of  100 


Distributed  through 
all  AAH  Group 
Wholesalers  by 

HILLCROSS  PHARMACEUTICALS  LTD 


HILLCROSS 

GENERICS 


FOR  SPECIAL  INTRODUCTORY  OFFERS 
CONTACT  YOUR  LOCAL  BRANCH  NOW 

Ayrton  Saunders  &  Co.  Ltd,  Herbert  Ferryman  Ltd 

Hills  Pharmaceuticals  Ltd 
Mawson  &  Proctor  Pharmaceuticals  Ltd 
Northern  Pharmaceuticals  Ltd  or  Vestric  Ltd 

Generics  [UK]  Limited 

Station  Close  Potters  Bar  Herts  EN6  1TL  Tel  (0707)  44556  Telex  22899  GEN  UK  G 

.  .  .  for  original  generics 


PRESCRIPTION 


SPECIALITIES 


Hytrin  tablets 
from  Abbott 

Abbott  Laboratories  this  week  launch 
Hytrin  tablets,  containing  terazosin,  for  the 
treatment  of  mild  to  moderate 
hypertension.  Terazosin  is  a  tetrahydro- 
qumazolmamine  that  is  thought  to  exert  its 
antihypertensive  effect  by  means  of 
peripheral  vasodilation  through 
competitive  antagonism  of  post-synaptic 
alpha,  adrenoceptors.  This  results  in 
relaxation  of  peripheral  blood  vessels 
causing  an  initial  gradual  decrease  in 
blood  pressure  followed  by  a  sustained 
anti-hypertensive  action.  Hytrin  is 
supplied  in  2mg,  5mg  and  lOmg  tablets, 
with  a  lmg  tablet  included  with  2mg 
tablets  in  a  starter  pack. 
Manufacturer  Abbott  Laboratories  Ltd, 
Queenborough,  Kent  ME11  5EL 
Description  Round,  flat-bevelled  tablets, 
embossed  with  the  Abbott  "A"  logo  and 
triangular  facets  on  one  face  and  plain  on 
the  other.  The  lmg  tablets  are  white,  2mg 
yellow,  5mg  tan  and  lOmg  blue 
Uses  Mild  to  moderate  hypertension.  May 
be  used  with  thiazide  diuretics  and/or 
other  antihypertensive  drugs 
Dosage  As  a  guide,  Abbott  recommend  a 
starting  dose  of  lmg  before  bedtime,  with 
the  single  daily  dosage  approximately 
doubled  at  weekly  intervals  to  achieve  the 
desired  response.  The  company  says 
compliance  with  the  initial  dosage 
recommendation  should  be  strictly 
observed  to  minimise  the  potential  for 
acute  first-dose  hypotensive  episodes. 
Usual  maintenance  dose  is  2mg  to  lOmg 
daily,  doses  over  20mg  rarely  improve 
efficacy  and  doses  over  40mg  have  not 
been  studied.  Dose  should  be  reduced  and 
re-titrated  if  necessary  when  thiazides  or 
other  antihypertensives  are  added  to  a 
regime.  No  alteration  necessary  in  patients 
with  impaired  renal  function  or  in  the 
elderly.  Safety  and  efficacy  in  children  or 
in  pregnancy  not  established 
Contraindications,  warnings  etc  Known 
sensitivity  to  alpha  adrenoceptor 
antagonists.  Full  details  see  Data  Sheet 
Precautions  Dizziness,  light  headaches  or 
drowsiness  may  occur  with  the  initial  dose 
or  in  association  with  missed  doses  and 
subsequent  remtroduction.  Patients  should 
be  advised  to  avoid  driving  or  hazardous 
tasks  for  12  hours  after  initial  dose  or  when 
dose  is  increased.  Same  may  occur  when 
standing  up  quickly 

Side  effects  Most  commonly  reported  are 
dizziness,  lack  of  energy  and  peripheral 
oedema,  disappearing  with  continuing 
therapy.  Others  see  Data  Sheet 
Supply  restrictions  Prescription  only 
Packs  Blisters.  Hytrin  starter  pack 


contains  seven  lmg  tablets  and  seven  2mg 
tablets  (£6.79);  Hytrin  2mg  in  28s  (£12.32); 
Hytrin  5mg  in  28s  (£16.63);  and  Hytrin 
lOmg  m  28s  (£23.41  all  prices  trade) 
Product  Licences  lmg  tablet  0037/0159 
2mg  tablet  0037/0160 
5mg  tablet  0037/0161 
lOmg  tablet  0037/0162 

Issued  May  1987 

Sorbid-40  SA 


capsules 


Stuart  Pharmaceuticals  are  replacing 
Sorbid  SA  tablets,  for  the  prophylactic 
treatment  of  angina,  with  Sorbid-40  SA 
capsules  in  a  56  calendar  pack,  from  May 
26. 

The  slow-release  capsule  is  packaged 


for  a  28  day  course  of  treatment  at  the 
usual  dosage  of  one  capsule  twice  daily. 
The  new  capsule  comes  with  an 
information  leaflet,  printed  in  large  type, 
for  the  benefit  of  patients  currently  taking 
Sorbid  SA  tablets.  Stuart  Pharmaceuticals 
Ltd,  Stuart  House,  50  Aide rley  Road, 
Wilmslow,  Cheshire  SK9  IRE. 

Danazol  %f  irst'  for 
Generics  (UK) 

Generics  (UK)  are  claiming  another 
generic  "first"  with  the  launch  this  week  of 
danazol  lOOmg  and  200mg  capsules 
through  Hillcross. 

The  lOOmg  capsules  are  grey  and 
white,  coded  "DL100"  and  with  the  "G" 
company  logo  in  black  (100,  £27.70).  The 
200mg  capsules  are  orange  and  white, 
coded  "DL200"  and  "G"  in  black  (100, 
£54.90  both  prices  trade). 

Introductory  offers  are  available 
through  AAH  group  wholesalers  Ayrton 
Saunders,  Hills  Pharmaceuticals,  Herbert 
Ferryman,  Mawson  Proctor 
Pharmaceuticals,  Northern 
Pharmaceuticals  and  Vestric.  Generics 
(UK)  Ltd,  Station  Close,  Potters  Bar,  Herts. 


Uro-tcriner  gets  a 
new  cap 

Chmmed's  Uro-tainer  range  of  urinary 
indwelling  catheter  maintenance  solutions 
are  now  being  supplied  with  a  new  plastic 
cap.  The  company  says  the  new  cap  is  easy 
to  remove  aseptically,  with  a  shield 
preventing  fingers  inadvertently  touching 
the  catheter  connector  when  the  cap  is 
removed.  A  plastic  sealing  tab  provides  a 
tamperproof  safeguard  against  accidental 


re-use.  The  company  also  recently  took 
over  the  UK  agency  for  Instillagel  sterile, 
antiseptic,  anaesthetic,  lubricant  gel  in 
pre-loaded  6ml  11ml  syringes.  Clinimed 
Ltd,  Cavell  House,  Amersham  Hill,  High 
Wycombe,  Bucks  HP13  6NZ. 

Hollister  are  changing  the  seals  on  their 
appliances  from  Karaya  to  Karaya  5  in  the 
series  331  and  332  from  the  end  of  May. 
Abbott  Laboratories  Ltd,  Queenborough, 
KentMEUSEL. 

H.N.  Norton  &  Co  announce  the  addition 
to  their  range  of  atenolol  50  (£4.61)  and 
lOOmg  (£6.61),  blister-packed  in  28s.  The 
tablets  are  pale  orange,  marked  "ATL  50" 
and  "ATL  100"  with  the  company  logo  on 
the  reverse.  Special  introductory  prices 
are  available.  H.N.  Norton  &  Co  Ltd, 
Patman  House,  George  Lane,  South 
Woodford,  London  E18  2LS. 

Hillcross  Pharmaceuticals  have  added 
nifedipine  capsules  lOmg  (100,  £12.15) 
and  benorylate  mixture  (1  litre,  £36.46 
both  prices  trade)  to  their  range.  Hillcross 
Pharmaceuticals  Ltd,  Primrose  Mill, 
Harrison  Street,  Burnley  BB10  2HP . 

Wyeth  Laboratories  say  that  following  the 
discontinuation  of  Noctamid  lmg  and  the 
imminent  discontinuation  of  Noctamid 
0.5mg,  supplies  of  both  strengths  of 
lormetazepam  tablets  (Wyeth)  are  now 
available  from  wholesalers.  Any 
pharmacists  having  difficulties  with 
supplies  should  contact  Wyeth 
Laboratories,  Huntercombe  Lane  South, 
Taplow,  Maidenhead,  Berks  SL6  0PH. 
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New-look  Multivite  is  one  multivitamin  that  won't  get 
left  on  the  shelf. 

Having  been  one  of  the  most  popular  multivitamins  with 
doctors,  Multivite's  new  consumer  packaging  gives  it  even  more 
appeal.  So  it's  likely  to  be  just  as  popular  with  your  customers. 

Liven  up  your  shelves  with  the  bright  new  look  of  Multivite. 


MULTIVITE  •  THE   W-L  OK  MULTIVITAMIN 
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Whichever  way  you  look  at  it,  our  new  range  will      expect  even  better  performance  and  as  sales 

keep  Soft  &  Pure  growing  in  the  right  direction.        move  up  towards  the  clouds,  remember  what 

r\        i         u    u         u  +  j  \a/  '       r++u      they  say  about  silver  linings. 
Our  packaging  has  been  perfected.  We  ve  split  the        3    1  a 

market  to  broaden  our  appeal. 

We've  introduced  new  products  and  improved 
established  ones.  Now  you  have  every  reason  to 


Robinsons  of  Chesterfield.  K 


Sword  now  provides. 

With  a  brand  new  range 
of  top  quality  manicure 
products,  lrom  scissors  to 
tweezers,  from  sapphire  files 
to  toenail  pliers. 

The  packs  are  stylishly 
designed  with  clear  usage  in- 
structions and  the  offer  of  a  free 
Guide  to  Manicure' booklet  on 
the  reverse. 

Naturallysuch  high  quality 
products  give  you  a  healthy 
margin. 

Yet  the  eye  catching  wall 
display  or  countertop  carousel 
unit  take  up  minimum  space. 

We  will  be  featuring  our 
new  manicure  range  in 


There&  one  budinedd 
that  had  to  grow. 


The  fact  is  that  people  ai 
concerned  about  manicure  ant 

And  as  the  brand  leader 
in  scissors,  Wilkinson  Sword  is 
set  to  dramatically  increase  this 
£22  million  market. 

Iixtensive  research,  carried 
out  by  an  independent 
market  research  company, 
shows  that  people  care  about 
their  nails  as  part  of  their 
growing  interest  in  health  and 
beauty. 

All  they  lack  is  a  compre- 
hensive range  ol  top  quality 
products  and  some  helpful  ad- 
vice on  how  to  use  them. 
This  is  exactly  what  Wilkinson 


WILKINSON  SWORD 
MANICURE 


e  increasingly  extensive  advertising  and  PR  campaigns  in 
I  nail  care.  leading  consumer  and  lashion  magazines. 

And  for  even  greater  sales 
impact,  we're  running  a 
launch    competition    for  con- 
sumers with  valuable  health 
and  beauty  prizes. 

For  more  information 
about  this  exciting  new 
growth  opportunity,  write  to 
Anna  Hipkiss,  Manicure 
Division,    Wilkinson  Sword 
Limited,  ^=5^ 

Sword  WILKINSON 

House, 
Bridgend, 

Mid  Glamorgan  CF31  3YN 
or  telephone  (0656) 55595. 


WILKINSON  SWORD 


MANICURE 


SELLING 
SELLING 


Playing  the  chains 
at  their  own  game 


Where  does  a  pharmacist  turn 
to  find  products  that  will  help 
lift  him  out  of  the  cut  throat 
competition  with  multiples?  in 
the  seventh  of  C&D's  series  on 
merchandising  for  pharmacists 
John  Kerry  describes  how  to  sell 
those  not  so  elusive  exclusives. 

What  can  a  pharmacy  shop  sell  that  cannot 
be  bought  in  either  a  supermarket,  a  drug 
store  or  a  major  multiple  pharmacy  in  direct 
competition  to  it?  Good  perfume  and 
cosmetic  agencies  are  not  so  easy  to  get  hold 
of  and  like  health  foods,  even  medicines  and 
baby  care  are  no  longer  sacred. 

The  British  shopper  is  tuned  in  to  own 
labels:  up  to  four  out  of  every  10  purchases 


of  consumer  goods  are  non-proprietary 
brands.  Clearly  shops  not  stocking  their  own 
exclusive  range  are  losing  40  per  cent  of 
their  sales  of  these  products  to  competitors 
who  do.  No  sensible  retailer  can  afford  that 
kind  of  loss. 

Every  kind  of  multiple  outlet  in  Britain 
may  have  its  own  label  range,  but  they  don't 
sell  pharmacy  own  label  products. 

Customers  become  loyal  to  proprietary 
brands  for  a  number  of  personal  reasons 
including  taste,  smell,  reliability,  looks  and 
value  for  money.  Likewise,  own  label  brands 
have  an  increasing  band  of  loyal  followers 
and  the  easiest  way  of  destroying  the 
reputation  and  sales  of  a  whole  range  is  to 
have  one  poor  line.  This  reflects  directly  on 
the  remainder  and  confidence  in  the  range 
is  severely  damaged.  It's  the  "bad  apple" 
story,  very  well  illustrated. 
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An  opportunity  for  you 
to  profit  from 


From  May  1987  a  major  new  campaign  begins . . . 
. . .  with  advertisements  like  these  appearing  in 
specialist  TV  press,  womens  magazines  and  the 
holiday  press  giving  a  combined  readership  of  over 
36  million  (average  OTS  9.3). 

People  will  soon  be  asking  vow  about  Opazimes  so 
stock  up  now. 

To  take  advantage  of  our  special  bonus  deals  see 
your  local  Leo  representative  or  phone  the  OTC 
epartment  today! 


Remember:  Only  available 
through  pharmacies 


OTC  Department 
Leo  Laboratories  Ltd 
y     Longwick  Road,  Princes  Risborough 
IS£*iS^       Bucks  HP17  9RR.  Tel:  08444  7333. 
DEDICATED  TO 
THE  PHARMACY 


^CE  MORE  PROFIT 


tarset  Temporary  Hair  Colour- 
its,  all  developed  to  the 
ighest  professional  standards. 

Distinctive  new  packaging 
as  been  designed  to  reflect  and 
ihance  the  quality  and 
xcellence  synonymous  with  the 
:einer  name. 

So  ensure  you  benefit  from 
le  experience  of  Steiner 
i  prominently  displaying  the 
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complete  range  of  Steiner  s 
prestigious  products. 

And  experience  more  profit. 


Pharmacy  own  label  products  have  to  be 
the  best  in  the  business.  Cheap  imitations 
may  be  OK  for  some  outlets  but  how  can  a 
pharmacy  be  seen  to  be  recommending  low 
quality? 

Besides  quality  and  exclusivity,  own 
label  should  have  two  financial  advantages: 
better  value  for  the  customer  and  a  higher 
margin  of  profit  for  the  shop.  These  are 
mandatory  and  should  in  no  way  penalise 
the  packaging  and  presentation,  both  of 
which  are  vital  and  equally  important. 

If  the  own  label  products  that  your  shop 
can  sell  pass  all  six  criteria  of  good  quality, 
good  range,  good  price,  good  profit,  good 
packaging  and  good  presentation,  then 
there  are  good  sales  to  be  made. 

The  reasons  why  own  label  should  be 
stocked  are  therefore  straightforward.  But 
'how  to  sell  it?'  That  is  a  different  matter 
entirely. 

The  first  problem  is  room.  No  self- 
respecting  pharmacist  has  space  to 
merchandise  a  whole  new  range,  let  alone 
several  ranges,  have  they?  Yes  they  have. 
The  space  for  own  label  is  occupied  at  this 
time  by  slow  moving,  unprofitable  brands  — 
the  dusty  ones  with  last  year's  prices  or 
1985's  pack  design.  Not  brands  1  and  2  but 
4,  5,  6  and  heaven  forbid,  the  tenth  selling 
shampoo. 

Side  by  side 

Own  label  sells  alongside  the  leading  brand 
or  brands.  They  complement  each  other.  In 
a  pharmacy  major  brands  are  as  important 
as  they  always  were.  Not  only  are  they 
responsible  for  growing  the  market  but 
demand  dictates  that  they  be  stocked. 

A  rational  approach  is  to  stock  two  or 
three  major  brands  plus  own  label.  In 
certain  circumstances,  in  certain  markets 
just  the  leading  brand  and  own  label  will  do 
nicely. 

There  are  several  methods  of 
merchandising  and  displaying  own  label 
ranges  and  each  has  its  merits.  The  wrong 
way  is  the  TENTATIVE  approach.  Little  or 
no  results  may  be  achieved,  or  conclusions 
reached  by  merchandising  the  odd  own 
label  product,  to  try  it  out.  It  just  won't  work. 

The  VALUE  for  VALUE  approach  is  the 

most  common  and  the  most  successful 
method,  used  by  nearly  all  the  multiples. 
Own  label  packs  are  merchandised 
alongside  the  major  brands  or  brands,  in 
strength.  Three  facings  of  brand  A  are 
matched  by  three  of  own  label.  Shoppers 
compare  prices,  volume  and  ingredients. 
Those  not  loyal  to  any  particular  brand,  tend 
to  select  the  own  label  variety. 

It  is  important  to  follow  the  vertical 
merchandising  principles  and  display  size 
vanents  on  shelves  above  and  below,  not 
next  to  each  other. 

The  philosophy  behind  value  for  value 
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Corporate  (above)  or  value  for  value  (below) 
merchandising.  In  the  value  for  value  method, 
own  label  lines  are  immediately  to  the  right  of 
main  brand  equivalents.  Facings  are  equal  to  the 
main  brands;  other  brands  are  to  the  right. 
Customers  can  compare  price,  quantity  and 
ingredients.  The  corporate  look  puts  own  label 
products  right  next  to  the  proprietary  section. 
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merchandising  is  both  simple  and  practical. 
It  allows  customers  to  find  the  comparative 
own  label  product  quickly  and  compare 
price,  quantity,  formula  etc,  without  movmg 
and  also  often  without  picking  packs  off  the 
shelf.  This  suits  those  customers  sold  on  own 
label  and  the  price  concious.  Sales  of 
proprietary  brands,  which  are  lost  on  price 
alone  (and  there's  plenty  of  those  in  a 
pharmacy)  can  often  be  retrieved  by 
merchandising  the  better  value,  own  label 
equivalent  alongside. 

The  CORPORATE  approach.  The 

packaging  and  design  of  own  label  has 
come  a  long  way  in  the  last  few  years.  Now, 
most  will  stand  comparison  with  the  best  in 
respect  of  either  quality  or  looks.  By 
allocating  a  few  shelves,  a  gondola  side,  or  a 
whole  section  to  own  label,  an  impressive 
corporate  display  can  be  achieved. 

It  is  possible  to  display  every  own  label 
product  in  the  same  section  and  the  effect 
can  be  quite  stunning.  Generally  this  isn't 
practical  and  the  preferred  corporate 
method,  is  to  display  an  entire  range,  eg 
baby  care,  hair  care,  household,  etc 
adjacent    to   the   sections  containing 


proprietary  brands. 

The  corporate  approach  is  ideal  when 
first  introducing  an  own  label  range.  It 
shows  that  a  shop  means  business  and  has 
confidence  in  the  products.  Larger  shops 
may  combine  this  method  with  the  previous, 
siting  own  label  in  two  locations. 

The  SINGLE  BRAND  approach.  This  is 
when  a  shop  sells  own  label  to  the  exclusion 
of  all  others  in  those  markets  where  a  symbol 
group  has  an  own  label  range.  Taken  to  its 
ultimate  conclusion  this  is  the  trading  policy 
of  Marks  &  Spencer,  British  Home  Stores 
and  the  like  adopted  successfully  by  the 
small  retailer. 

Shops  best  suited  to  this  approach  are 
small  multiples  with  a  strong  local  image, 
independents  with  a  strong  symbol  image, 
independents  with  poor  sales  of  proprietary 
brands  because  of  heavy  competition  and 
symbol  pharmacists  which  are  mainly 
dispensing,  and  wish  to  add  value  for  money 
"service"  lines.  This  approach  should  not  be 
regarded  as  one  only  for  the  brave  or  the 
desperate.  It  works  in  the  right 
circumstances  and  the  instances  of  these 
grow  monthly. 

Pharmacies  that  take  on  own  label 
rarely,  if  ever,  discontinue  it.  Those  that  do 
have  normally  taken  the  wrong  approach. 
Dipping  a  toe  into  the  own  label  pond  is 
wrong.  It  has  to  be  a  whole  arm  and  leg  at 
least  just  to  prove  to  your  customers  that  you 
are  serious  and  have  confidence  in  the 
products.  The  best  method  is  to  dive  straight 
in  of  course,  because  the  water  is  warm  and 
safe  and  there's  nothing  left  to  prove  in  own 
label  philosophy,  but  swim  with  your  head 
above  the  surface. 

To  establish  customer  loyalty  to  own 
label  takes  many  months,  even  a  year  or  so. 
As  a  marketing  strategy  for  chemists,  it  has 
so  many  benefits  and  is  such  a  sensible 
move,  that  only  a  tiny  minority  can  afford  to 
ignore  the  business  potential. 


John  Kerry  has  been  in  pharmaceutical 
marketing  for  20  years  including  most 
recently  four  years  as  Vestries  marketing 
manager.  For  the  past  two  years  he  has 
been  running  his  own  company-  Kestrel 
Marketing  and  Promotions,  providing 
marketing  services  to  businesses  in  retail 
pharmacy. 
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No  1  selling  branded  laxative -21.9%  market  share.1 

No  1  recommended  brand  -  53%  of  all  pharmacy 
recommendation  for  laxatives.2 

One  of  the  top  20  selling  brands  in  OTC  medicine.3 
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Senokot 

Tablets 


latural  Senna  Laxative 
24  tablets 


Most-supported  laxative  brand  in  pharmacy 

Senokot  is  being  advertised  nationally  in 
women's  magazines,  and  a  new  television  campaign 
breaks  regionally  throughout  1987.  Total 
advertising  spend  in  1987  will  be  £400,000. 

Thirty  years  of  effective  use 

Senokot  has  been  recommended  successfully 
for  more  than  thirty  years  by  doctors  and 
pharmacists  for  the  safe,  gentle  and  effective  relief 


of  constipation.  125  million  doses  are  sold  yearly 
through  pharmacy. 

Nature's  answer  for  constipation  -  in 
convenient  forms 

Senokot  contains  a  laxative  ingredient 
derived  from  the  senna  plant,  which  has  been  used 
for  centuries  for  the  treatment  of  constipation. 
In  Senokot  it  is  provided  in  easy-to-take  forms, 
either  as  tablets,  granules  or  syrup. 
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A  Reckitt  &  Colman  Pharmacy  Product. 


References:  1  &  3.  IMS  Home  Medicine  Report.  2.  Martin-Hamblin  Research. 


Wider  necks  for  easier  cleaning. 


Dinky  Feeder.  For  small  drinks 
of  water  and  fruit  juice. 


Trainer  Cup.  No  chance  of  spilling 
with  its  screw  on  safety  cap. 


Soft  natural  Latex. 
Small,  medium  and  large  hole. 


Universal. 
Fits  most  types  of  feeding  bottles. 


Natural  shape.  As  close- 
to  breastfeeding  as  possible. 


Weighing  in  at  500,000  pounds,  its  sure  to  make  quite 
noise  in  the  Mother  and  Baby  world.  And  because  the  rang 
is  the  widest,  most  popular  around,  you  only  need  stock  on 
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Maws  announce 
the  birth 
of  their  new 
advertising 
campaign. 


Silicone.  Clear,  soft  and  durable. 
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Resolve.  An  air  valve  to  make 
feeding  easier. 
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The  complete  sterilising  and 
feeding  set. 
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sterilizing 
li  tablets 


Sterilising  tablets. 
Safe,  effective  and  convenient. 


Breast  Pump.  The  convenient  and 
easy  way  to  express  milk . 


~and.  Ours.  The  one  that's  already  been  tried,  /jf  f  W\f  fTT^ 

sted  and  approved  by  millions  of  satisfied  ^ 

turns.  And  their  babies.  FIRST  FOR  FEEDING 


Breast  pads  and  nipple  shields. 


BRANCH  REPRESENTATIVES 


Special  meetings  to 
supervision 


Pharmacists  want  the  Pharmaceutical  Society  to  consult 
them  before  it  makes  any  final  decision  about  relaxation  of 
supervision  requirements. 


Mr  Dengar  Evans 
(Gwent) 


At  the  annual  Branch  Representatives 
meeting  at  the  Pharmaceutical  Society's 
headquarters  in  London  last  week, 
pharmacists  agreed  almost  unanimously 
that  before  there  was  any  relaxation  of 
pharmacists'  control  and  supervision  of 
medicines  the  Council  should  consult  the 
membership  by  special  meetings. 

Proposing,  Dengar  Evans  (Gwent 
Branch)  said  Council  had  succumbed 
uncritically  to  the  Nuffield  report.  He 
argued  that  the  place  for  pharmacists  was 
the  pharmacy:  "In  other  professions  where 
responsibilities  have  been  delegated  to 
unqualified  staff  we  see  the  miserable 
spectacle  of  falling  standards  ...  A 
similar  policy  in  pharmacy  would  put  us 
on  the  slippery  slope. 

"We  would  be  telling  the  world  that 
our  pharmacies  could  be  run  more 
cheaply  by  technicians.  A  cost-cutting 
DHSS  would  latch  on  to  that,  and 
pharmacy  as  we  know  it  would  disappear 
from  the  NHS,"  he  said. 

Nuffield  believes  an  extended  role  for 
pharmacists  cannot  be  fulfilled  without 
some  relaxation,  Mr  Evans  said:  "This 
reveals  a  complete  misunderstanding  of 
what  goes  on  in  the  average  pharmacy. 
Patient  counselling  and  response  to 
symptoms  is  nothing  new.  We  have  been 
doing  it  in  various  forms  from  the 
beginning  of  pharmacy  in  this  country. 
Only  the  fancy  names  we  use  are  new." 

Dai  John  (Gwent)  seconding  the 
motion  said  the  only  answer  would  be  to 
have  a  second  pharmacist. 

After  the  vote  the  Society's  president, 
Dr  Geoff  Booth,  told  the  meeting  that 
Council  had  not  made  up  its  mind  on  what 
it  would  say  about  this  issue.  A  working 
party  had  been  appointed  and  had  yet  to 
report.  Council  had  resolved  that  once  a 
provisional  view  had  been  formed  it  would 
be  put  to  the  membership. 

On  a  personal  note,  Dr  Booth  said  he 
had  been  to  several  branch  meetings  to 
"test  the  waters"  about  a  flexible  approach 
to  supervision.  He  had  been  impressed  by 
the  comments  he  had  heard,  and  the 
pharmacists  he  talked  to  had  put  their 
patients'  interests  first.  So  whatever  the 
decision  Dr  Booth  said  he  would  be 
confident  fighting  for  it  because  he  would 
know  that  patients'  interests  had  been  the 
driving  force. 
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Mr  Chris  Dafforn 
(Macclesfield) 

The  meeting  unanimously  agreed  that 
the  Society  should  ensure  that  in 
considering  the  provision  of  domiciliary 
visits  and  services,  the  existing  services  for 
the  ambulatory  patient  should  not  be 
compromised. 

Andrew  Hadfield  (Macclesfield) 
proposing,  said  that  while  supporting  the 
extended  role  he  could  not  see  how  a 
pharmacy  whose  sole  pharmacist  was  not 
present  could  provide  an  adequate  level  of 
service  both  from  a  safety  aspect  and  also 
from  a  patient  counselling  point  of  view. 
Mr  Hadfield  argued  that  the  only  way 
forward  was  to  have  a  second  pharmacist 
on  a  full  or  part-time  basis. 

Seconding  the  motion,  Chris  Dafforn 
(Macclesfield)  said  that  if  the  arguments 
for  pharmacists  being  a  necessary  part  of 
the  dispensing  process  was  weakened  by 
allowing  them  to  be  penodicallyabsent, 
then  pharmacists  could  start  to  lose  the 
argument  against  others  doing  their  job. 

A  motion  calling  for  patient 
registration,  proposed  by  Dorset  and 
North  East  Lancashire  branches,  was 
defeated  by  99  votes  to  53. 

Proposing,  Mr  M.  Holden  (N.E. 
Lancashire)  argued  that  patient 
registration  would  be  in  the  patient's  own 
interest.  For  example,  it  would  help 
prevent  patients  receiving  one  drug  from 
one  pharmacy,  and  at  a  later  stage  visiting 
another  with  a  second  prescription  for  a 
drug  that  interacted  with  the  first. 

Seconding  the  motion,  Peter  Tier 
(Dorset)  said  that  patient  records  would  be 
useful  in  hospital  situations  particularly  as 
a  complete  record  of  their  medication 
could  be  given  to  the  anaesthetist  before 


Mrs  Collette  McCreedy  Mr  Lawrence  G 

(Harrow  and  Hillingdon)  (Southend) 

surgery.  Records  would  also  ensure  that 
patients  received  the  same  brand  of  drug 
each  time  to  avoid  bioavailability 
problems  arising  from  switching  brands  or 
suppliers. 

Charles  Flynn  (Isle  of  Man)  hoped  that 
patient  registration  would  eventually  come 
about,  but  thought  it  premature,  and 
pointed  to  a  number  of  stumbling  blocks 
such  as  the  Data  Protection  Act,  and  the 
possibility  of  insurance  premiums  rising 
because  of  the  increased  responsibility  for 
the  patient  information  held  by 
pharmacists. 

Lawrence  Collm  (Southend) 
sympathised  with  the  motion  but  thought 
registration  should  be  voluntary  not 
compulsory. 

Summarising,  Mr  Holden  said  that  in 
the  17  years  he  had  maintained  patient 
records  he  had  not  had  one  objection. 

A  motion  from  Plymouth  calling  for 
agreement  between  the  Pharmaceutical 
Society  and  the  medical  profession  to  a 
limit  of  one  month's  supply  on 
prescriptions  was  carried. 

Proposing  the  motion,  Maurice  Hickey 
said  that  if  scripts  were  limited  to  30  days 
supply  he  had  calculated  that  the  number 
he  dispensed  would  increase  by  55  per 
cent.  He  was  also  concerned  about  the 
wastage  that  prescribing  for  long  periods 
seemed  to  encourage. 

Seconding  the  motion,  Jenny 
Lambourne  argued  that  it  was 
unreasonable  to  expect  pharmacies  to 
carry  stocks  to  fill  scripts  regularly  calling 
for  six  months  supply. 

Peter  Evans  (Manchester)  advised  that 
money  should  not  be  of  paramount 
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importance  in  arguing  for  such  an 
agreement.  "We  must  consider  the  price 
people  have  to  pay  for  their  medicines," 
he  said,  "and  how  do  we  interpret  a 
month's  supply,  particularly  in  cases 
where  patients  are  taking  higher  than 
normal  doses."  Nor  did  he  think  a  one 
month  limit  would  help  reduce  wastage, 
when  it  was  so  easy  to  order  repeat  scripts, 
by  just  telephoning  the  surgery. 

The  representatives  agreed  that  they 
wanted  clear  guidance  on  business 
associations  between  pharmacists  and 
medical  practiiioners. 

Proposing,  Mr  Dafforn  (Macclesfield) 
said  with  proposals  such  as  those  from 
Nuffield  for  health  care  shops  and  the  like, 
closer  links  between  the  two  professions 
were  almost  inevitable.  But  for 
pharmacists  to  be  able  to  take  the  initiative 
in  establishing  such  services,  they  would 
need  to  know  what  the  limits  were.  If  no 
such  guidance  was  forthcoming,  Mr 
Daffom  could  see  doctors  and  others 
taking  advantage  of  the  opportunities  and 
pharmacists  would  lose  out. 

The  meeting  carried  almost 
unanimously  a  motion  asking  Council  to 
ensure  that  medicines,  dressings  and 


diagnostic  eguipment  supplied  to  patients 
in  hospital  are  available  on  prescription  in 
the  community. 

Terry  Turner  (Cardiff  and  S. 
Glamorgan),  proposing,  said  that  because 
some  "specialist"  products  were  not 
available  on  FP10,  patients  could  suffer  a 
break  in  treatment  when  they  moved  from 
hospital  to  the  community.  There  could  be 
a  special  category  on  the  Drug  Tariff 
whereby  products  such  as  blood  glucose 
testing  kits,  specialised  wound  dressing 
systems  etc,  could  be  prescribed  by  GPs 
for  a  limited  period  to  assess  whether  they 
were  cost  effective.  If  so,  then  they  could 
remain  on  the  Tariff,  Mr  Turner 
suggested. 

Dover  and  Shepway  Branch  proposed 
that  all  packs  of  medicines  should  be 
distinctly  labelled  by  manufacturers.  Too 
often,  argued  Chris  Pntchard,  the  generic 
name  on  packs  was  much  smaller  than  the 
brand  name,  and  that  made  checking 
dispensed  items  difficult.  There  also 
tended  to  be  unnecessary  prominence  of 
company  names  on  generic  products 
causing  similar  problems.  The  motion  was 
carried  almost  unanimously. 

V'lain  Fenton-May  (Cardiff  and  S. 


Glamorgan)  wanted  to  see  regulations 
reguirmg  that  all  ingredients  be  shown  on 
product  labels  of  medicinal  products.  He 
argued  that  if  the  food  industry  could  be 
persuaded  to  declare  the  ingredients  of 
their  products  on  the  packaging,  then  the 
pharmaceutical  industry  should  do  so  too. 

It  was  possible  to  contact 
manufacturers,  for  the  information,  but 
that  would  have  to  be  done  each  time  a 
product  was  dispensed  because 
formulations  change,  he  said. 

Colette  McCreedy  (Harrow  and 
Hilhngdon)  felt  the  idea  was  sound  but 
getting  all  the  information  on  a  label  would 
be  difficult.  Christine  Glover  (Edinburgh) 
suggested  the  information  should  be 
included  in  the  Data  Sheet  as  more 
information  on  the  pack  would  confuse 
patients  further. 

The  motion  was  amended  to  reguire 
that  formulation  information  be  included 
in  the  Data  Sheet,  and  it  was  carried. 

The  Council  commented  that  as  long 
ago  as  1983  it  had  asked  the  licensing 
authority  for  a  declaration  of  certain 
ingredients  in  medicinal  products.  The 
latest  news  was  that  the  authority  was  still 
working  on  proposals  that  people  should 


Say  Cheese... 

This  new  range  of  SIRIUS  cameras 
will  make  you  and  your  customers  smile! 


SIRIUS  cameras  are  now  available  from  David  Anthony 
Pharmaceuticals,  retailing  from  £9.99  to  £29.99  with  a 
great  deal  in  it  for  you.  For  further  details  contact  your 
agent  or  direct  from :- 


David 
Anthony 
Pharmaceuticals 

Spindus  Road  Speke  Hall  Industrial  Estate 
Liverpool  L24  1YA  [Telephone:  051-486  7117 
Telex:  629846  Hermes  G  Fax:  051-486  5955 


BRANCH  REPRESENTATIVES  ■^■^M 


have  more  information,  and  it  hopes  to 
consult  interested  parties,  including  the 
Society,  in  the  near  future. 

A  proposal  from  Lanarkshire  Branch 
that  all  prescriptions  should  carry  the 
quantity  of  product  to  be  dispensed  in 
words  and  figures  to  help  reduce  the 
chance  of  forgery,  was  lost. 

Representatives  voted  for  a  motion 
from  Dorset  Branch  that  all  medicinal 
products  should  be  Pharmacy  only,  to 
eliminate  misunderstandings  such  as  those 
that  occurred  with  the  withdrawal  of  junior 
aspirin. 

Marion  Garner-Patel  said  she  would 
like  to  see  vitamins  and  food  supplements 
included.  She  thought  it  crazy  that  health 


food  shops  could  sell  high-dose  vitamins, 
for  example,  when  they  were  labelled 
"food  supplement". 

Gwynedd  Branch  wanted  to  see  a 
change  in  law  to  give  pharmacists' 
membership  cards  equal  status  with  the 
membership  certificate  so  that  locums 
would  not  have  to  cart  their  "cumbersome" 
certificates  around.  Despite  an  apparent 
dislike  for  the  membership  card  the 
motion  was  carried. 

The  meeting  carried  a  motion  from 
Sheffield  Branch  that  the  Society  should 
seek  to  stop  advertisers  using  phrases  such 
as  "from  all  good  chemists".  From 
"pharmacies"  would  be  better,  it  was  felt. 

The  meeting  also  carried  a  Torbay 


would  be  a  grave  mistake  to  "kill  them  off." 
Mr  David  Gill  (West  Cumberland)  said  he 
had  spent  a  year  on  such  a  committee  and 
despite  attending  every  meeting,  he  was 
still  unclear  as  to  their  role.  The  money 
would  be  better  spent  on  PR  and  post- 
graduate education,  he  said. 

Representatives  rejected  a  motion 
calling  for  compulsory  continuing 
education  for  all  members  of  the  Society 
(41  for,  61  against). 

Dr  S.A.  Pleece  (Sunderland) 
proposing,  said  there  should  be  a 
requirement  for  every  working  pharmacist 
to  undertake  a  minimum  amount  of 
education  in  order  to  remain  on  the 
Register.  This  could  be  achieved  by 
attendance  at  branch  meetings, 
continuing  education  courses,  or  distance 
learning.  To  enable  pharmacists  to  attend 
them,  financial  support  to  cover  locum 
fees  etc  was  essential,  Dr  Pleece  said.  He 
urged  representatives  to  support  the 
motion  which  would  be  of  benefit  to  the 
profession  and  the  public. 

Mr  David  Gill  (West  Cumberland)  was 
concerned  about  the  word  "compulsory" 
in  the  Sunderland  motion.  It  implied  some 
sort  of  penalty  for  those  who  failed  to 
comply  —  how  would  this  be  done,  he 
asked?  Mr  Michael  Burden  (Leicester) 
said  he  supported  the  mitiative  behind  the 
motion,  but  asked  representatives  to  vote 
against  it.  The  problem  with  such  courses 
as  outlined  by  Dr  Pleece  was  they  were  not 
assessed,  he  said.  There  was  no  certainty 
they  would  change  the  practice  of 
pharmacy.  "We  should  be  assessing 
competence  and  asking  ourselves  if  those 
pharmacists  who  do  not  meet  the  standards 
should  be  allowed  to  remain  on  the 
register,"  Mr  Burden  said. 

An  East  Metropolitan  Branch  motion 
calling  for  more  effective  liaison  between 
the  Society  and  Schools  of  Pharmacy  to 
encourage  students  to  attend  branch 


Branch  motion  that  where  "pharmacy" 
appears  as  part  of  the  normal  trading  title 
it  should  be  allowed  to  be  used  in  this 
context  only,  in  advertisements  for  non- 
pharmaceutical  and  pharmaceutical 
services. 

Proposing,  Mary  Andrew  said  this 
would  help  take  advantage  of  campaigns 
such  as  the  "Ask  your  pharmacist" 
advertising,  and  in  any  case  she  said 
"pharmacy"  sounds  more  professional 
than  "chemist". 

Graham  Walker,  chairman  of  the 
Ethics  committee,  said  that  Council  was 
still  convinced  that  "pharmacy"  should  be 
used  only  in  association  with  professional 
services. 


Alan  Asher: 
"a  mistake  to 
kill  them  off" 


meetings,  was  well-supported. 

Mr  T.H.  John  said  the  Society  paid 
little  attention  to  its  future  members. 
"Apathy  is  conceived  at  Schools  of 
Pharmacy,  gestates  during  the  pre- 
registration  year,  and  is  born  on 
registration,"  he  told  representatives. 

A  second  motion  from  the  East 
Metropolitan  branch  also  found  favour 
with  representatives.  It  stipulated  that  a 
requirement  of  the  pre-registration  year 
should  be  the  attendance  by  pre- 
registration  tutors  at  a  minimum  number  of 
local  branch  meetings,  with  their  students. 

Council  will  consider  the  following 
motions  carried  by  the  meeting:  Council 
should  resist  any  attempt  to  compel 
community  pharmacists  to  substitute 
generic  products  for  medicinal  products 
ordered  by  brand  names  on  NHS 
prescriptions  (Mansfield  and  District);  The 
Society  should  make  grants  available  for 
discretionary  disbursement  to  community 
pharmacists  attending  accredited  part- 
time  courses  (Northumberland);  Council 
should  encourage  return  to  practice  by 
mailing  details  of  refresher  courses  to 
pharmacists  paying  part-time  fees  (South 
West  Metropolitan);  Schools  of  Pharmacy 
must  incorporate  more  effective 
communication  courses  (British 
Pharmaceutical  Students'  Association); 
Members  of  Council  should  be  resident  in 
Great  Britain  as  a  condition  of  their 
continued  membership  (Lanarkshire). 


Regional  Committees  in  jeopardy 


The  future  of  the  Pharmaceutical 
Society's  regional  committees  is  in 
doubt  after  branch  representatives 
supported  a  motion  calling  for  them 
to  be  disbanded  (64  for,  52  against). 

Mr  Alan  Rogers  (Epsom  and  District) 
proposing,  said  the  committees  no  longer 
served  any  useful  purpose.  Their  major 
function  had  been  to  arrange  continuing 
education  for  pharmacists,  and  that  was 
now  carried  out  by  regional  post-graduate 
education  committees.  The  regional 
budgets  of  between  £16,000-£17,000  per 
annum  could  be  better  utilised  by  the  new 
education  division  at  the  Society,  said  Mr 
Rogers.  "I  do  not  believe  this  annual 
expenditure  is  justified  to  sustain 
committees  whose  task  appears  to  be  to 
generate  hot  air  and  paper". 

Epsom  did  not  believe  that  the  tasks 
now  performed  by  the  committees 
necessitated  a  regional  organisation. 
Interposing  a  regional  tier  between 
Council  and  branches  was  more  likely  to 
hinder  communications  between  them, 
said  Mr  Rogers.  Regional  representation 
on  Council  would  best  improve  it. 

A  regional  communications  officer  was 
also  an  unnecessary  appointment  when  the 
Society's  PR  department  was  equipped  to 
deal  with  national  issues,  and  branch 
PRO's  could  draw  attention  to  local 
pharmaceutical  issues.  The  setting  up  of 
"early  warning"  systems  was  a  community 
pharmacy  matter  and  should  be  handled 
by  Local  Pharmaceutical  Committees,  he 
told  representatives.  He  suggested  an 
annual  gathering  of  branch  secretaries  to 
maintain  co-operation  between  branches. 

Mrs  Jane  Nicolson  (Slough)  opposed 
the  Epsom  motion;  "Regional  meetings  are 
an  unparalleled  forum  for  branch 
discussion",  she  told  representatives.  Mr 
Alan  Asher  (East  Metropolitan),  a  member 
of  the  Anglia  Regional  Committee,  said  it 
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On  Pis  and 
reason  .  .  .  

Regarding  David  Liston's  Personal 
Opinion  "PI  profit  versus  scientific 
reason"  (C&D,  May  16,  p961). 

Our  Code  of  Ethics  states:  "A 
pharmacist  should  not  substitute  [except 
with  the  approval  of  the  prescnber  or  in  an 
emergency]  any  other  product  for  a 
specifically  named  product  even  if  he 
believes  that  the  therapeutic  effect  and 
quality  of  the  other  product  is  identical." 
This  applies  to  Pis  also.  Even  Lord  Justice 
May,  in  the  High  Court,  has  stated  that  the 
chemist  must  not  be  permitted  to  over-ride 
the  decision  of  the  prescriber  for  a  specific 
named  product  on  a  prescription. 
Therefore,  if  a  doctor  prescribes  a  specific 
named  PI  product  on  a  prescription,  a 
pharmacist  should  not  substitute  with  a  UK 
product,  except  with  the  GP's  approval  of 
the  prescriber. 

Why  does  a  pharmacist  dispense  a 
licensed  parallel  imported  medicine? 
Certainly  not  for  the  benefit  of  the  NHS  — 
since  the  DHSS  pays  the  contractor  at  the 
UK  price,  the  pharmacist  thus  gains 
financially  at  the  expense  of  the  NHS.  I 
believe  that  the  tax  payer  and  NHS  would 
certainly  benefit  from  the  individual 
contractors  who  are  dispensing  PI 
medicines,  if  they  were  to  be  paid  by  the 
DHSS  at  PI  prices  and  not  UK  prices.  But 
then,  I  wonder,  where  would  the  loyalty  be 
and  how  many  would  actually  dispense 
any  PI  medicine? 

In  reality,  the  multinationals  charge 
higher  prices  for  their  EEC  products 
simply  because  of  the  Pharmaceutical 
Price  Regulation  Scheme.  To  my 
knowledge,  there  is  no  such  thing  as  PPRS 
in  the  EEC.  There  the  pharmaceutical 
industries  get  their  contribution  for  their 
survival  in  other  forms  of  Government  aid. 
In  this  country,  the  Goverment's 
contribution  is  minimal. 

The  PPRS  ensures  reasonable 
medicine  prices  for  the  NHS  and  a  fair 
return  for  this  important  and  innovative 
industry.  It  keeps  the  industry's  allowable 
profit  rates  in  line  with  the  changes  in  the 
average  profitability  of  British  industry  as  a 
whole;  and  a  renewed  and  re-emphasized 
commitment  by  the  companies  to  contain 
their  cost.  Introducing  PPRS  is  sensible 
from  everyone's  point  of  view,  except 
perhaps  the  parallel  importers. 

There  are  those  who  take  the  view  that 
one  should  not  oppose  PI  because  the 
essence  of  the  European  Community  is 
that  there  should  be  free  movement  of 
goods.  But  how  common  is  the  Common 
Market?  Why  should  some  EEC 


governments  be  permitted  to  force  down 
the  prices  of  the  medicines  to  suit  their 
own  fiscal  requirements?  And  why  blame 
the  Pharmaceutical  industry  for  the  antics 
of  foreign  governments? 

A  pharmacist's  prime  concern  should 
be  for  the  welfare  of  both  patient  and 
public.  We  have  a  legal  duty  to  exercise 
due  care  and  diligence  in  the  performance 
of  our  professional  duties.  Even  the 
Nuffield  report  suggests  that  we  should 
grow  up  professionally.  But  how  can  we  if 
pharmacists  cannot  be  trusted  to  dispense 
exactly  what  is  prescribed  in  the  case  of 
parallel  imported  medicines. 
Ashwin  Tanna 
London  SE22 

Oh  doctor  you're 
in  trouble  

Dr  Roberts  claims,  that  while  dispensing 
GPs  do  their  patients  a  favour  by 
"supplying"  proprietary  medicines,  (last 
week,  p968)  chemists  are  frequently  "seen 
(by  whom?  Dr  Roberts!)  to  dispense  the 
cheapest  and  nastiest  generics  with  the 
aim  of  maximising  profits. 

Does  Dr  Roberts  realise  that  chemists 
only  dispense  generics  when  doctors 
prescribe  them,  and  is  he  also  aware  that  it 
is  the  policy  of  the  DHSS  to  encourage 
GPs  to  prescribe  generics  to  reduce  the 
drugs  bill  and  therefore  make  more  money 
available  for  other  vital  services.  All 
generics  dispensed  in  this  country  have 
British  product  licences. 

Dr  Roberts  says  that  the  substitution  of 
Eusaprim  for  Septrin  is  made  at  the 
expense  of  patient  care;  this  suggests  that 
he  does  not  realise  that  Eusaprim  and 
Septrin  are  identical  products  except  in 
name  —  even  Wellcome  do  not  dispute  this 
point.  On  the  subject  of  dispensing  GPs 
there  has  been  considerable  recent 
comment  from  the  PSGB  on  the 
undesirable  nature  of  business 
relationships  between  pharmacists  and 
GPs.  The  situation,  of  course,  with  the 
dispensing  GP  is  that  the  practitioner  is  at 
once  the  pharmacist  and  the  doctor: 
potential  for  undirected  mischief  is 
considerably  multiplied  and  is  again 
increased  by  the  refusal  of  dispensing  GPs 
to  be  subject  to  official  inspection. 

Secondly,  where  a  pharmacist  makes  a 
serious  dispensing  error,  usually,  it  can  be 
detected  by  the  doctor  who  then  takes 
appropriate  action.  In  the  case  of  the 
dispensing  error  causes  serious  harm  to  a 
patient  originating  from  his  surgery,  then 
the  doctor  is  both  policeman  and  plaintiff. 
Is  it  likely  that,  in  such  a  situation,  the 
doctor  would  report  himself  or  his 
unsupervised,  unqualified  dispenser? 


As  I  see  it,  the  most  important  role  of 
the  pharmacist  is  to  increase  the  level  of 
safety  between  the  prescribing  and 
supplying  of  medicines  —  when  this  buffer 
is  removed  a  most  undesirable  situation  is 
created.  The  preparations  dispensing  GPs 
supply  are  not  subject  to  a  DHSS  testing 
scheme  —  therefore  although  they 
prescribe  proprietary  medicines,  what 
they  dispense  is  open  to  speculation. 
David  Liston 
Birmingham 

Squirrel  puts 
his  nut  in 

Obviously  Dr  Roberts  must  be  an  avid 
reader  of  C&D  as  his  frequent 
contributions  show.  I  cannot  think  why  he 
bothers  to  write,  unless  it  is  to  incite  people 
like  me  to  answer  his  diatribes.  If  so,  he  has 
succeeded  on  this  occasion.  I  wonder 
when  his  urban  colleagues  will  catch  on 
that  they  are  subsidising  his  existence  in 
order  that  he  can  write  material  which  can 
only  harm  any  good  relations  existing 
between  the  two  professions. 

In  rising  to  Xrayser's  bait  (C&D,  May 
16)  he  has  allowed  himself  to  be  caught 
hook,  line  and  sinker  and,  as  proof,  let  me 
provide  a  couple  of  examples.  Some  years 
ago  we  had  to  deal  with  anxious  inquiries 
from  a  number  of  patients  who  found 
themselves  on  Lanoxin  instead  of  the 
digoxm  which  they  had  been  having  for 
years.  At  the  time  there  were  very  few 
generics  on  the  market  and  we  invariably 
used  Evans  digoxin,  which  would  hardly 
fall  into  the  "cheap  and  nasty"  category. 
No  satisfactory  explanation  was  ever 
received  from  the  surgery  as  to  why  this 
had  happened  From  another  surgery,  we 
suddenly  received  a  large  number  of 
scripts  for  an  obscure  brand  of  ampicillin 
syrup  when  they  had  previously  used 
Penbritin.  Discreet  inquiries  revealed  that 
a  substantial  bonus  had  been  supplied  "ex 
bootum  vehiculans"  of  the  brand  in 
question.  Prescribing  in  the  best  interests 
of  the  patients,  Dr  Roberts? 

I  have  seen  stock  items  in  a  practice 
dispensary,  including  generics,  which 
have  never  appeared  on  prescriptions  for 
prescribing  patients  and  these  could  not 
be  claimed  as  "one-offs".  The  information  I 
have  is  that  many  dispensing  doctors  are 
good  customers  for  parallel  imports  and 
cut  price  generics.  Readers  may  draw 
their  own  conclusions,  I  rest  my  case. 

I  make  no  apology  for  writing  under  a 
nom  de  plume,  or  should  it  be  nom  de 
guerre,  since  to  identify  myself  could  also 
identify  members  of  the  medical 
profession  and  cause  unnecessary  friction. 
Squirrel  Nutkin 
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RPA  call  to 
lobby  MPs 


In  the  light  of  the  impending  General 
Election  may  I  encourage  all  pharmacists 
to  ask  the  following  guestion  of  all 
parliamentary  candidates,  if  possible  at  a 
public  meeting: 

"If  elected,  what  will  you  and  your 
party  do  to  ensure  that  patients  living  in 
rural  areas  receive  the  same  standard  of 
pharmaceutical  service  as  those  in  urban 
areas'  in  line  with  the  report  of  the  Nuffield 
Inquiry  into  Pharmacy?  I  realise  that  this 
question  may  be  difficult  for  you  to  answer 
without  having  received  notice  but  in 
essence  can  it  be  right  that: 
1:  A  patient's  medication  may  be  selected 
because  of  financial  reward  to  the 
prescriber  rather  than  therapeutic 
efficacy? 

2:  A  section  of  the  community  should  be 
able  to  contract  with  the  Government  to 
supply  goods  worth  many  millions  of 
pounds  annually  without  any  form  of 


public  accountability?" 

Remember  that  if  Dr  Roberts, 
chairman  of  the  Dispensing  Doctors 
Association,  and  his  associates  ever  get 
their  way,  all  doctors  would  start 
dispensing.  The  Rural  Pharmacists 
Association  would  be  happy  to  supply  any 
information  requested  by  any  interested 
parliamentary  candidate  and  to  be 
informed  of  any  elected  MP  showing 
interest. 
Roger  King 


Che 


RPA 


Marathon  man 
delivers  £1,200 

I  would  like  to  thank  all  those  who  pledged 
money  if  I  completed  this  year's  London 
Marathon:  I  did,  in  just  under  four  hours. 
So  would  you  all  please  send  your  money 
to  25,  Quorn  Gardens,  Leigh-on-Sea, 
Essex  SS9  2TA.  When  it  is  all  collected 
there  should  be  £1,200  to  send  to  Great 
Ormond  Street  Hospital  for  sick  children. 
D.G.  Young  Leigh-on-Sea,  Essex 


Septrin  pricing 

In  a  letter  sent  to  some  pharmacists  in  May 
1987  The  Wellcome  Foundation  sought  to 
prevent  the  dispensing  of  Eusapnm 
against  prescriptions  calling  for  Septrin 
and  in  the  same  letter  it  was  confirmed  that 
Septrin  and  Eusapnm  are  the  same 
product. 

Eusaprim  is  marketed  in  Italy,  France 
and  Belgium  by  The  Wellcome  Foundation 
or  its  subsidiaries  at  prices  substantially 
below  that  of  Septrin  in  the  UK  and, 
naturally  enough,  with  an  element  of  profit 
in  each  country  to  justify  the  continued 
sale  of  same. 

Would  not  the  answer  to  the  Wellcome 
problems  with  parallel  imports  be  to  place 
Eusaprim  on  the  market  themselves  m  the 
UK?  From  the  foregoing  it  can  be 
observed  that,  for  some  obscure  reason, 
Eusaprim  is  cheaper  to  produce  or  market 
than  Septrin  and  thus,  by  taking  such 
action,  a  substantial  saving  would  be  made 
in  the  NHS  expenditure. 
M.C.  Hamilton 
Stephar  bv,  Holland 


QUADRUPLE 

YOUR  Odor  Eaters  SALES 


flEGD  TRACK  MARK 


WITH  THESE  EXCITING  NEW 
DISPLAY  UNITS  FREE  FROM  COMBE 

*  6ft  Permanent  Display  (1  square  foot  floor  space) 
*  3ft  Permanent  Display  (1  square  foot  floor  space) 
STRAINER  TAMER  Dump  Display 

For  further  details  please  send  this  coupon  to: 

Combe  International  Ltd.  A  M  P  House.  Dingwall  Road,  Croydon.  Surrey  CR9  2AU,  England. 


THE  COMBE  DISPLAY  UNITS  OFFER. 


Name. 


Pharmacy  Address. 


Telephone  No. 


KII'.WS  EXTRA 


Essex  LPC  told: 
new  DTS  or  one 
FPC  job  goes' 

Essex  Family  Practitioner 
Committee  has  asked  the  Local 
Pharmaceutical  Committee  to 
reconsider  its  opposition  to  the 
revised  drug  testing  scheme.  In  a 
letter  to  LPC  secretary  Miall  James, 
administrator  Graham  Butland  says 
that  unless  Essex  contractors  agree 
to  operate  the  new  scheme,  the  FPC 
may  have  to  lose  a  member  of  staff. 

When  the  proposed  revision  to  the 
Drug  Testing  Scheme  was  announced  last 
August  —  dispensing  with  full  analysis 
when  simple  visual  mdentification  is 
possible  —  Essex  LPC  decided,  along  with 
others,  that  this  was  an  ideal  opportunity  to 
extend  the  scheme  to  dispensing  doctors 
(C&D,  September  27,  1986,  p488).  The 
LPC  was  backed  by  the  FPC,  and  the  old 


scheme  has  continued  in  force. 

But,  as  Mr  Butland  explained  to  C&D 
this  week,  the  cash  limited  budget  for 
1987-88  means  the  FPC  has  to  look  for 
savings.  "We  have  never  been  an 
overfunded  FPC.  The  DTS  is  just  one  area 
where  we  can  save  money. 

"It  has  been  estimated  that  the  revised 
DTS  would  result  in  a  cash  saving  of  60  per 
cent.  In  Essex  we  would  save  nearly 
£5,000,  which  happens  to  be  equivalent  to 
a  clerical  officer's  salary." 

Mr  Butland  said  that  a  DHSS  circular 
this  week  advises  five  FPCs  that  have  not 
implemented  the  revised  scheme  to  do  so 
as  "considerable  savings"  could  result. 
Essex  LPC  had  been  asked  to  reconsider 
its  decision  "so  that  we  can  maintain  a 
good  service  to  the  public." 

In  West  Sussex,  where  the  FPC  had 
also  backed  the  Local  Pharmaceutical 
Committee  view  that  dispensing  doctors 
should  be  included  (C&D,  February  21, 
p285),  the  revised  scheme  is  now  in  force. 
But  Mr  Overton  of  the  FPC  says  they  will 
still  be  taking  the  matter  up  at  the  Society 
of  FPCs  conference  in  September. 


Drug  trafficking 
warning  by  judge 

An  Old  Bailey  judge  warned 
chemists  last  Friday  that  trafficking 
in  drugs  would  lead  to  long  jail 
sentences. 

ludge  John  Hazan,  QC,  issued  his 
warning  after  jailing  pharmacist  Gunwant 
Guram  for  five  years. 

Mr  Guram  of  Annerly  Road,  Upper 
Norwood,  ran  the  Hamlet  Pharmacy  in 
Upper  Norwood.  He  pleaded  guilty  to 
illegally  supplying  heroin,  amphetamines 
and  methadone,  possessing  drugs  and 
failing  to  keep  proper  records. 

Mr  David  Paget,  prosecuting,  said 
Scotland  Yard  drug  officers  discovered 
that  over  a  period  of  15  months,  starting  in 
June,  1985,  Mr  Guram  had  been  selling 
drugs  to  addicts  without  prescription.  He 
made  an  estimated  £8,000,  but  later 
claimed  it  was  much  less. 

Mr  Richard  Ferguson,  QC,  defending, 
said  Mr  Guram,  a  family  man  of  excellent 
previous  character,  had  become  involved 
through  foolishness  and  weakness.  He 
resorted  to  crime  when  he  was  under  great 
pressure  from  addicts. 

The  judge  told  Mr  Guram  that  he  had 
betrayed  the  trust  placed  in  him  by  his 
profession.  He  was  earning  £30,000  a  year 
and  came  from  a  very  wealthy  family. 
Since  his  arrest,  Mr  Guram  had  sold  his 
business  for  £68,000.  One  of  the  wicked 
aspects  of  the  case  was  that  he  had 


enabled  addicts  to  continue  being  hooked 
on  drugs  when  he  should  have  been 
helping  to  wean  them  off. 

Judge  Hazan  said  it  was  a  pity  that 
current  legislation  was  not  in  force  at  the 
time  of  Mr  Guram's  arrest,  otherwise  he 
would  have  been  able  to  strip  him  of 
financial  assets.  As  it  was,  he  ordered  that 
Mr  Guram  should  pay  £600  costs. 

The  judge  added:  "I  can  only  express 
the  hope  that  this  court  will  never  have  a 
deal  again  with  such  a  case.  If  there  is  a 
repetition,  very  lengthy  sentences  will 
have  to  be  imposed  as  a  deterrent." 

Struck  off  for 
codeine  sales 

Glasgow  pharmacist  John  Morrison, 
has  been  struck  off  the 
Pharmaceutical  Register  after 
allegedly  selling  quantities  of 
codeine  linctus  without  prescription 
to  teenagers  in  the  city's  East  End. 

The  firm  which  employed  him,  J.M. 
Munro  Ltd,  has  been  disqualified  and  the 
premises  in  Duke  Street,  Glasgow  have 
also  been  struck  off. 

The  Pharmaceutical  Society's 
investigations  revealed  that  over  a  period 
of  a  few  months  the  firm  had  received 
4,900  1  of  codeine  linctus.  But  scripts  and 
stock  accounted  for  only  100  1. 

Mr  Morrison  and  J.M.  Munro  Ltd  each 
have  three  months  to  appeal. 


Two  horses  —  likely  to  be  called  Wellcome 
and  Foundation  —  will  be  leading  Bill 
Hitches  in  a  gypsy  caravan  to  China  next 
month,  to  raise  funds  for  Action  Research 
for  Crippled  Children.  Wellcome 
Consumer  is  supplying  medicines  for  the 
journey  —  Wellcome  raised  £500  in  a 
charity  walk.  Secretary  Alison  Forshaw 
presents  the  cheque  to  Mr  Hitches 
(bearded)  with  promotion  executive  Steve 
Lane  (right)  and  divisional  manager  Bob 
Grice. 


Council  debate 
privatisation 

The  Pharmaceutical  Society's 
Council  is  to  discuss  the  contracting 
out  of  some  hospital  pharmacy 
services  to  community  pharmacies 
at  its  meeting  next  month. 

Some  district  health  authorities  have 
expressed  interest  in  such  "privatisations" 
as  the  hospital  staffing  crisis  has  led  to  the 
curtailment  of  outpatient  dispensing  and 
other  services  in  some  hospitals. 

A  Society  working  party  has  been 
looking  into  the  matter,  and  has  now 
prepared  a  report  for  Council.  A  Society 
spokeswoman  said  that  the  report  was 
confidential  and  may  never  be  published. 

Call  for  more  help 
on  side  effects 

A  Cleethorpes  lady  is  campaigning 
for  patients  on  steroids  to  be  given 
more  information  on  side  effects. 

Mrs  Babs  Diplock  has  written  50  letters 
to  doctors,  drug  companies,  the 
Pharmaceutical  Society  and  British 
Medical  Association  suggesting  wording 
for  an  advisory  leaflet  she  believes  doctors 
or  pharmacists  should  give  to  patients. 

Diabetic  date 

Disposable  single-use  syringes, 
needles,  and  a  needle  clipping 
device  will  be  available  free  to 
diabetics  on  prescription  from 
September  1. 

Health  Minister  Tony  Newton  said  the 
DHSS  had  been  concerned  about  safe 
disposal  of  the  equipment  after  use  as  well 
as  ensuring  sufficient  supplies  of  all  items. 
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Small  firms:  are  they 
invited  to  the  Parties? 


Somewhere  in  among  the  trappings 
of  the  election  run-up,  you  might 
come  across  the  Party  Manifestos. 
As  you  would  expect,  their 
respective  approaches  to  the  small 
business  world  differ  a  good  deal. 

The  Conservative  Manifesto  tends  to 
concentrate  on  the  party's  record  in 
Government  so  far.  The  eighties,  it  says, 
have  seen  "almost  three-quarters  of  a 
million  people  become  self-employed"; 
and  self-employment  is  described  as  "the 
seedcorn  of  the  new  enterprises  of 
tomorrow".  Almost  half  of  the  growth  in 
self -employment  since  1983,  the  manifesto 
claims,  has  been  in  the  North. 

As  part  of  the  party's  planned  local 
finance  reform  —  which  includes  abolition 
of  the  domestic  rating  to  be  replaced  with 
a  fixed  Community  Charge  —  business 
ratepayers  are  offered  a  Unified  Business 
Rate,  at  a  standard  rate  pegged  to 
inflation.  This,  the  party  claims,  "will 
ensure  that  companies  and  jobs  are  not 
driven  out  of  inner  city  areas  by  the  high 
rates  of  profligate  councils". 

The  Conservatives  acknowledge  that 
there  are  anomalies  in  the  Sunday  trading 
laws  and  say  they  will  "look  for  an 
acceptable  way  forward  to  bring  sense  and 
consistency"  to  these  laws. 

Nuk  go  to 
Countercall 

Baby  Orthodontic  Products  are 
transferring  the  Nuk  retail  sales  and 
distribution  operation  to 
Countercall  Ltd,  who  will  also 
operate  the  Nuk  Advisory  Service 
from  their  Hoddesden  base. 

The  new  initiative  follows  a  complete 
revision  of  the  range  of  Nuk  teats, 
soothers,  feeding  bottles  and  medicinal 


Sangers  soar 

The  revival  of  Sangers  Photographic  is 
well  underway,  as  shown  by  their  latest 
financial  year's  results  —  with  pre-tax 
profits  up  76  per  cent  to  £1.34m. 

The  group's  shares  shot  up  just  after 
merchant  banker  Jeremy  Peace  bought  up 
a  controlling  interest  last  year.  It  had 
previously  left  its  old  home  with  the 
Sangers  Group.  Mr  Peace  has  since  set 
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Under  the  Liberal/SDP  Alliance's 

proposals,  a  local  income  tax  would  take 
the  place  of  domestic  rates;  and  business 
rates  "should  be  related  to  ability  to  pay, 
and  we  will  consult  with  industry  and 
commerce  as  to  how  this  can  be 
achieved". 

Employers  are  offered  a  25  per  cent  cut 
in  National  Insurance  Contribution 
payments,  targeted  on  assisted  areas  and 
areas  of  high  unemployment,  to 
encourage  them  to  take  on  more  staff.  And 
companies  who  spend  more  on  training 
would  be  given  rebates.  Training 
standards  would  be  monitored  by  a  new 
Department  of  Education  and  Training. 

The  Alliance  also  plans  to  introduce 
Industrial  Investment  Bonds,  "to  liberate 
many  new  and  small  businesses  from  the 
high  cost  of  borrowing  start-up  capital". 
The  bonds  would  be  aimed  at  bridging  the 
gap  between  new  businessmen  and 
investors. 

Other  issues  mentioned  include  a  Bill 
to  enable  business  to  charge  interest  on 
overdue  payment  of  bills;  start-up  and 
expansion  schemes  specifically  designed 
to  encourage  women,  and  fewer  tax  and 
administrative  burdens  on  small  firms. 

The  Labour  Manifesto  concentrates 
on  issues  other  than  small  business  —  see 
the  synopsis  on  p985. 


products.  "This  is  a  wise  move  for  both  of 
our  operations,"  says  BOP's  business 
manager,  David  Batt.  "Countercall  will 
give  Nuk  broader  distribution  with 
independent  chemists  which,  together 
with  our  investment  in  an  expanded 
programme  of  activity  towards  the  medical 
recommender,  should  give  us  a  much 
larger  share  of  the  baby  feeding 
equipment  market." 

Countercall  promise  over  £130,000  of 
support  for  Nuk  over  the  first  year, 
including  special  promotions,  exhibitions 
and  media  activity.  Advertising  is  planned 
for  later  in  1987. 


about  revamping  the  business  and  has 
bought  video  firm  Stanmore  Video  Sales. 
Now  an  acquisition  programme  is 
expected  as  a  follow-up. 


The  Department  of  Employment's  index 
of  retail  prices  for  all  items  for  April  1987 
was  101.8  (January  1987=  100).  This  is  a 
1.2  per  cent  increase  on  March  1987 
(100.6)  and  4.2  per  cent  up  on  April  1986 
(385.3,  January  1974  =  100). 


Consumer  Bill 
goes  through 

The  Consumer  Protection  Act, 
embodying  the  EEC  directive  on 
product  liability,  was  among  the 
measures  which  received  the  Royal 
Assent  before  Parliament  was 
dissolved  on  Monday. 

Changes  introduced  in  the  final  stages 
m  the  Commons  included  the  insertion  of  a 
provision  establishing  the  status  of  the 
code  of  practice  on  misleading  price 
indications. 

This  makes  it  clear  that  observance  of 
the  code  or  non-observance  will  not  be 
regarded  as  evidence  establishing  either 
guilt  or  innocence  in  any  legal 
proceedings. 

Bills  which  failed  to  become  law 
included  the  private  member's  measure  to 
repeal  the  licence  of  right  provisions  of  the 
1977  Patents  Act  and  the  Bill  which  set  to 
make  drug  companies  declare  their  profits 
from  contracts  with  the  NHS. 

Tough  year  ahead 
for  Bayer  group 

Bayer  are  steeling  themselves  for  a 
tough  year  in  1987,  with  stagnating 
world  trade,  more  protectionism 
and  stronger  competition. 

The  group  suffered  a  fall  in  turnover 
for  the  first  quarter  of  the  year  —  9  per 
cent  down  to  DM9, 456m,  though  this  was 
put  down  to  currency  translations. 

Management  board  chairman 
Hermann  Strenger  insisted  that  Bayer  was 
well  equipped  to  face  more  difficult 
business  years.  The  group  plans  a  share 
listing  on  the  Tokyo  Stock  Exchange;  it  has 
13  companies  in  Japan  now. 


AAH  link-up 

A  company  formed  by  AAH  and 
information  firm  Meditel  is 
providing  £15m  worth  of  general 
practice  computer  systems  free,  to 
form  the  AAH  Meditel  General 
Practice  Computer  Network. 

The  pharmaceutical  industry,  the 
DHSS,  Health  Authorities  and  research 
institutions  will  be  able  to  get  access  to 
"unidentifiable  patient  data,"  provided  by 
general  practices  in  return  for  free  use  of 
the  system.  AAH  Meditel  managing 
director  Ewan  Davis  claims  it  should  help 
to  avoid  problems  like  the  Opren  affair. 
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The  card  debate:  would 
you  credit  it? 


The  Retail  Consortium  is  preparing 
a  complaint  to  the  Office  of  Fair 
Trading  about  Barclays'  new 
Connect  debit  card,  after  their  talks 
collapsed  last  week. 

Barclays  were  offering  to  alter  the  card 
charging  structure  with  a  view  to  reducing 
commission  charges.  But  the  Consortium's 
Mike  Wilsey  commented:  "They  seem  to 
think  that's  a  very  big  step  towards 
meeting  our  demands.  It  isn't.  Our  main 
objective  is  to  get  Barclays  to  change  their 
minds  about  the  tariff  rating.  It's  got  to  be 
on  a  transaction,  not  a  market  basis.  If  they 
accede  to  that,  all  the  other  problems  will 
work  themselves  out.  But  there's  no  sign 
that  they  will."  Some  large  retail  chains  — 
including  Boots  —  have  decided  not  to 
accept  the  Connect  card  under  current 
terms,  and  the  Consortium  predicts:  "We 
expect  the  numbers  to  snowball". 

Barclays  have  been  making  individual 
approaches  to  retailers  with  their  revised 
terms.  Last  week  a  Barclays  spokesman 
told  C&D  there  was  a  good  response  on  the 
highways  and  byways". 


Five  join  SERC 
in  Elm  research 

Beecham,  Celltech,  Glaxo,  Porton 
International  and  The  Wellcome 
Foundation  are  joining  the  Science 
and  Engineering  Research  Council 
in  funding  Elm  animal  cell 
biotechnology  research. 

SERC  say  that,  in  the  long  term,  the 
research  into  animal  cell  physiology  and 
genetics,  could  be  used  to  produce 
cheaper  recombinant  DNA  products  and 
monoclonal  antibodies  from  animal  cell 
cultures.  The  research  will  be  carried  out 
at  the  Universities  of  Kent,  Oxford, 
Strathclyde  and  Surrey,  and  Manchester 
Polytechnic. 

Each  company  will  contribute  £25,000 
a  year  for  four  years,  while  SERC  will  put 
m  £520,000  over  the  same  period. 

Still  slimming  down  their  business, 
Beecham  have  sold  their  Vitamealo 
division  to  Dalgety  Agriculture  Ltd.  The 
range  will  still  be  distributed  through  the 
same  channels  and  as  yet  supplies  are  still 
coming  from  Keynsham. 

Aliens  chemist  chain  owners,  Combined 
English  Stores,  have  advised  shareholders 
to  accept  the  Next  offer  which  has 
gazumped  the  agreed  Ratners  bid. 
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Many  of  the  retailers  C&D  spoke  to 
were  unaware  of  the  controversy  —  and 
indeed  of  the  Connect  card  itself.  But  they 
were  of  a  like  mind  on  the  principle  of  a 
debit  card  based  on  market  rating. 

"I  don't  think  I'd  welcome  a  standard 
market  cost,"  said  pharmacist  David  Oxley 
of  the  Selles  Chemists  chain  in  Leeds.  "I 
do  support  the  Access  and  Visa  schemes 
—  we  pay  1.25  per  cent  on  each 
transaction.  And  I  would  take  the  new  one 
if  it  increased  custom  —  but  not  if  it  just 
replaced  existing  custom." 

Stanley  Freedman  from  the  Peel  Street 
pharmacy  in  Liverpool  said  a  standard 
charge  would  take  too  big  a  percentage  of 
the  small  scale  purchases  in  a  pharmacy. 
"But  I  do  support  cashless  shopping 
generally  —  it  helps  security  problems". 

Lloyds  chemists  chain  have  a  policy  of 
not  accepting  any  credit  cards  —  though  a 
very  small  percentage  is  now  taken  "where 
we  feel  sales  make  it  worthwhile". 

The  Retail  Consortium  emphasised  that 
the  Connect  card  would  be  acceptable  as 
a  guarantee,  with  a  chegue. 


Joint  PL  meeting 

The  Pharmaceutical  Society's  Industrial 
Pharmacists'  Group  has  organised  a  joint 
meeting  with  the  British  Institute  of 
Regulatory  Affairs  on  lune  18  at  9.45am. 

"Expert  Reports  on  the  chemical  and 
pharmaceutical  documentation  of  product 
licence  applications",  is  aimed  at  younger 
members  of  registration  departments  and 
those  involved  in  data  for  expert  reports. 
The  cost  is  £40  which  includes  coffee, 
lunch,  and  tea.  Further  details  and 
registration  forms  are  available  from  Mr 
R.E.  Marshall,  The  Pharmceutical  Society 
of  Great  Britain,  1  Lambeth  High  Street, 
London  SE1  7IN. 

A  symposium  on  gumolone 
antibacterials  is  on  lune  16  at  10.30am, 
cost  £15. 


Homoeopathy 

The  UK  Homoeopathic  Congress  is  on 
lune  14  at  City  University,  Northampton 
Sguare,  London  EC1  (£10). 

The  guest  speaker  is  Mr  Sidney  Bidwell 
MP,  and  lectures  will  be  given  on 
"Allergies  and  Homoeopathy".  Other 


More  the  merrier, 
say  Lloyds  . . . 

Lloyds  are  following  up  their 
promise  of  wide  and  rapid 
expansion  by  buying  up  Linford 
Pharmacies  Ltd,  owners  of  Alchem 
stores. 

Initially,  Lloyds  are  picking  up  91  per 
cent  of  the  issue  for  £1.9m;  the  9  per  cent 
left  will  be  bought  later,  they  say. 

Alchem  have  14  chemist  stores  —  13  in 
the  Southampton  and  Portsmouth  areas 
and  one  in  East  Sussex.  Lloyds  recently 
bought  ten  Nina  Barnes  shops,  sited  in 
Herts,  Beds  and  Cambridgeshire. 


Pond's  profit 

Chesebrough-Pond's  have 
contributed  £7m  to  the  attributable 
profits  notched  up  by  Unilever  in 
this  year's  first  quarter. 

Unilever  made  pre-tax  profits  of 
£349m;  £188m  attributable  to 
shareholders.  Shares  leaped  170p  to  £303-s 
as  the  results  came  out.  Pre-tax  profits 
were  up  48  per  cent  on  last  year. 


topics  for  discussion  include 
Organotherapy.  The  Congress  will  also 
see  the  launch  of  a  new  magazine, 
Homoeopathy  International .  Further 
details  from  Dr  Singh,  243  The  Broadway, 
Southall,  Middlesex. 


It's  the  law 

The  first  European  Pharmaceutical 
Law  Conference  will  be  on  June  17, 
at  The  Churchill  Motel,  London. 

Subjects  include  patent  protection  and 
product  liability.  Cost  is  £207.  Further 
details  from  European  Study  Conferences 
Ltd,  Douglas  House,  Queens  Square, 
Corby,  Northants. 

Wednesday,  May  27 

National  Pharmaceutical  Association  seminar  on 
companion  animal  medicines,  7.30pm,  Novotel, 
Bostock  Lane,  Long  Eaton,  Nottingham  Talks 
included  on  pharmacy  only  small  animal  products. 

Advance  information 

"Dealing  with  minor  illnesses  —  the  counter 
assistant's  point  of  view,"  lor  pharmacy  counter 
staff ,  June  2,  6.30pm,  South  Staffs  Medical  Centre, 
New  Cross  Hospital,  Wolverhampton  Buffet 
available  Further  details  from  Alison  Morley, 
Department  of  Pharmacy,  Aston  University, 
Birmingham. 
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Lloyd  Marketing  Selection 

Alhambra  House,  27-31  Charing  Cross  Road.  London  WC2H  0AU.  Tel:  01-930  5161 

The  Lloyd  Group 


Marketing/Research  Executive 
Toiletries    Major  Company 


£16K 


P  R.  Executive 

Health/Pharmaceuticals   Advertising  Agency  £20K 


Research  Executive 

OTC  Drugs   Major  Agency 

Junior  Executive 
Pharmaceuticals   P  R.  Agency 


£13K 


CI  IK 


MARKETING  CONTACT  MARY  LA YVRANCE 
LONDON  EXECUTIVE  ON  01-580  0213 


PRODUCT  MANAGER  -  COSMETICS 

To  £15,000  +  Car  Home  Counties 

A  chance  to  work  for  a  prestige  company.  A  creative 
role  hut  with  need  lor  communicative  skills,  would  suit 
a  fashion  conscious  Marketing  Executive  with  circa  1 
year's  experience. 

REF:  MJ425 

I'lease  send  C.V.  or  ring  John  Hall 
ACRON  MANAGEMENT  SELECTION 
3-6  THE  COLONNADE,  HIGH  STREET, 
MAIDENHEAD,  BERKS  SL6  1QL. 
TEEEPHONE:  0628  37444 


PRODUCT  MANAGER 

£14,500  +  car  Household  Goods 

Tremendous  opportunity  to  further  develop 
your  marketing  skills  and  help  spearhead  an 
exciting  expansion  programme.  This  offers 
responsibility  for  a  diverse  range  of  produc  ts 
well  supported  by  TV,  PR  and  promotion. 
Graduate,  with  c.  18  months  consumer 
marketing  or  possibly  buying  experience. 
London.  K/196. 


ASSISTANT  BRAND  MANAGER 

c.£9- 11,500  Toiletries 

This  Company  represents  a  classic  FMCG 
training  ground  for  ambitious  graduates  with 
c.  1 2  months  commercial  experience.  Don't 
apply  unless  you  are  a  clear,  original  thinker 
with  an  outstanding  (and  likeable)  personality. 
North.  S/197. 

Please  phone  (or  write  to)  Sue  Keen  quoting  Ref 
IPG  Sales  &  Marketing  Interface  Ltd, 
26-28  Gt  Portland  St,  London  W 1 N  4 AD. 
Tel:  01-631  3780  (24  hours). 
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Agents 


URGENT 

AGENTS  WANTED  FOR  ALL  AREAS 

To  call  on  retail  chemists/healthfood 
stores  to  promote  a  new  range  of 
vitamins  and  health  products. 

GOOD  COMMISSION 

Please  apply,  stating  area  to  be 
covered,  to: — 
MARKET  SEEKERS  LIMITED, 
23  SHEPHERD  MARKET, 
MAYFAIR,  LONDON  Wl . 
TELEPHONE:  01-499  2428 


Premises  to  Let 


PRIME  SITE 

MANCHESTER  CITY 
CENTRE 
Premises  fully  registered 
for  retail  pharmacy.  Very 
high  volume  pedestrian 
trade.  Lease  to  be 
negotiated. 

BOX  C&D 


B  usiness  Opportunities 


Business  Opportunities 

Well  established  Pharmaceutical  Manufacturing  Company 
specialising  in  the  Footcare  Market  requires  Sales 
Assistance  in  consolidating  Market  leadership  of  one 
product  and  introducing  further  line  extensions  to  be 
launched  end  1987.  All  present  sales  through  the  retail 
chemist. 

Please  write  to  General  Sales  Manager 
BOXC&D  3215 


Business  for  Sale 


IRISH  REPUBLIC  — 
PHARMACY  FOR  SALE 

Large  modern  pharmacy  for  sale  in 
major  town  in  Co.  Donegal.  Superior 
location.  High  turnover.  Audited  figures 
available.  For  confidential  information 
please  contact: 


BOX  C&D  3206 


Labels 


DO  YOU  KNOW 
THIS  MAN  YET? 

IF  NOT,  MAYBE 
YOU  SHOULD. 

He  guarantees  that  his  top  quality 
Price  Labels  are  the  lowest  cost 
around. 

He  will  not  be  undersold. 
PHONE:  0702  3337611  ( Anytime) 

OW  PRICE  LABE1  CO,  FREEPOST, 

-  ■  .  i':ir 'i i;  »VE. 

WESTCLIFF-ON-SEA  SSO  3BR 


TOM  LYDON 


Shopfitting 


PHARMACY  STORAGE 


Shelf  &  Base  Units 

•  Inexpensive 

•  Ready  assembled 

•  Simple  installation 
t  Numark 

recommended 

Details  from 

Ue)f%\iom  0  itrerevsCo, 

UmiH.GresleyRdlnd.  Est, 
Keighley  5JG 
W.  Yorks 
Tel:  0535  661125 
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Professional  Prescription 
Computer  Labelling 


John  Rirfiardion 
Compute™  Lid 


>  In  Pharmacy  Labelling 
•  In  Auto-Order  Stock  Control 
In  ( lustomer  Service 


►  In  Systems  Development 


10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR5  <>BK  Telephone:  (0772)  32:t7li3 


Shopfitting 


D.J.  SHOPFITTUVGS 

For  the  chemists  who  requires 
display  shelving  of  high  quality  at 
reasonable  prices.  Design  and 
installation  services,  customised 
dispensary  fittings,  credit  facilities 
and  showroom. 

Telephone:  0 1-773  1921 
01-337  5779. 


■ 


IEXDRUM 

L-STOREFITTERS-J 


0626  •  834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CM aRlES  IUSINESS  PARK.  OLD  NEWTON  ROAD  HEATHFIELD  DEVON  TOI2  6UT 


Stock  for  Sale 


CAPITAL 


PERFUMES  & 
COSMETICS 


well  known  brands  at  lowest 
possible  prices ! 


Main  distributors  of  Gallery 
Cosmetics. 
Banfi  Hair  Tonics,  Shampoos  and 
Conditioners  at  unbeatable  prices. 

Cash  &  Carry  Hours: 
Monday  to  Friday  9.00-6.00 
Sunday  8.30-2.00 

Come  and  see  us  at  The  Christmas 
Beauty  Fair  1987,  the  Mount  Royal 
Hotel,  Marble  Arch,  London  Wl  from 
Sunday  June  28th  to  Tuesday  June 
30th, 

Capital  Cosmetics  Limited, 
Malgavita  Works,  Merrick  Road, 
(Formerly  Bridge  Road),  Southall, 
Middlesex  UB2  4UA. 
Telephone:  01-571  7886 
Telex:  933879  CAPCOS  G 


Stock  for  Sale 


FOR 
PRICE  LIST 

QUOTES 


GENERAL  ADVICE 


LICENCED 

FOR  HOME  OR 
EXPORT  AT 
COMPETITIVE 
PRICES 


PLEASE  CONTACT: 
MERVYN  GREEN  MPS 


EURIMPHARM  LTD 

UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKENHAM, KENT  BR3 1NR 
TEL: 01  658  2255  TELEX: 263832 


Stock  for  Sale 


BEST  PRICES 

Please  telephone  for  a  price  list. 
Wholesale  Generics, 
397  Acton  Lane,  Acton,  London  W3 
Tel:  01 -993  6409 
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Academia  gets 
Gold  and  Silver 
from  Society 

Dr  Frank  Fish.  FPS,  Dean  of  the 
School  of  Pharmacy,  University  of 
London,  was  selected  by  president 
Geoffrey  Booth  for  the  29th  Charter 
Gold  Medal  for  a  "quite  outstanding 
contribution  to  the  profession,  both 
in  academia  and  in  the  political 
sphere  associated  with  pharmacy." 

A  native  of  the  North  East,  Dr  Fish 
studied  pharmacy  at  Sunderland.  After  a 
short  period  of  community  pharmacy,  he 
was  appointed  to  the  staff  of  the  school  of 
Pharmacy  at  what  is  now  the  University  of 
Strathclyde.  He  became  Vice-Dean  and 
then  Dean  of  the  School  of  Pharmaceutical 
Science,  until  1978  when  he  was 
appointed  to  his  present  post.  A  physo- 
chemist  and  forensic  scientist,  he 
promoted  the  introduction  of  the  MSc 
course  in  clinical  pharmacy  at  Brunswick 
Square.  A  member  of  many  academic  and 
education  committees,  Dr  Fish  has  also 
been  prominent  in  pharmaceutical  affairs 
through  the  Society's  branch  structure. 

Dr  Fish  was  a  member  of  the 
Committee  of  Safety  of  Medicines  from 
1980  to  1983.  He  is  currently  a  member  of 
the  Committee  on  the  Review  of  Medicines 
and  a  member  of  the  British 
Pharmacopoeia  Commission  He  also 
serves  as  vice-chairman  of  the  Standing 
Pharmaceutical  Advisory  Committee  of 
the  DHSS. 

Dr  Booth  concluded  his  remarks: 
"Your  appointment  to  the  Nuffield  Inquiry 
into  pharmacy  will  ensure  that  at  least  one 
of  your  joint  publications  will  be  read  and 
quoted  from  by  pharmaceutical  politicians 
throughout  the  world  for  many  years." 

Dr  Fish  responded  saying  he  had  been 
privileged  to  have  worked  with  teams  of 
good  people,  to  have  enjoyed  the  benefits 
of  working  in  the  main  with  young  people 
and  in  the  main  with  good  students.  "It  is  a 
bonus  that  one  of  my  earliest  students,  who 
was  to  become  a  long-time  colleague  and 
all-time  friend,  is  sharing  the  "spoils"  this 
evening  in  taking  the  Silver.  I  mustn't,  and 
won't,  pre-empt  the  president,  but  I  am 
sure  that  I  will  concur  with  what  he  will 
rightly  say  about  Dr  Mary  Dawson." 

"The  other  special  bonus,  of  course, 
for  both  of  us,  is  that  we  are  receiving  the 
awards  from  the  hand  of  a  third  academic 
who  has  been,  not  only  for  us  but  for  the 
entire  profession,  a  very  special  president. 
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President  Dr  Geoffrey  Booth  presents  Dr  Frank 
Fish  with  the  Charter  Gold  Medal  and  Dr  Mary 
Dawson  with  the  Silver 


The  right  man  in  the  right  time  for  the 
profession." 

Charter  Silver  medallist  Dr  Mary 
Dawson  also  had  her  early  years  in 
community  pharmacy,  serving  an 
apprenticeship  with  a  pharmacist  —  James 
Teunion  —  who  was  very  prominent  in 
Scottish  pharmaceutical  affairs.  "I  suspect 
that  those  three  years  had  a  good  deal  of 
influence  on  the  aspirations  of  the  young 
Mary  Dawson,  who  has  been  a  member  of 
the  Scottish  Executive  since  1971  and  was 
chairman  in  1979  and  1980,"  Dr  Booth 
said. 

Dr  Dawson  was  awarded  the  Pereira 
Medal  for  high  academic  attainment, 
which  was  presented  by  Sir  Alexander 
Fleming.  She  was  appointed  assistant 
lecturer  at  the  Royal  Technical  College  in 
Glasgow,  and  subsequently  lecturer, 
senior  lecturer  and  reader  at  what  became 


the  University  of  Strathclyde. 

"Dr  Dawson's  service  to  pharmacy  in 
Scotland  has,  therefore,  extended  over 
many  years  and  it  is  with  great  pleasure 
that  I  award  to  you  the  Charter  Silver 
Medal  for  1987,"  Dr  Booth  said. 

Dr  Watson  responded  to  the 
president's  remarks  saying  that,  although 
nearing  the  end  of  her  academic  life,  her 
interest  in  pharmacy  was  as  strong  as  ever, 
fuelled  by  its  great  variety  and  diversity. 
She  reminded  the  meeting  of  the  saying: 
"Tired  of  London:  tired  of  life",  and  said 
the  same  could  be  said  of  pharmacy. 

And  looking  further  ahead  to  the 
acceleration  of  scientific  progress  and 
research  in  space,  she  hoped,  as  a 
recipient  of  two  Society  Medals  —  the 
Charter  Silver  and  the  Pereira  —  that  the 
PSGB  might  some  time  award  a  medal  for 
Inter-planetary  Pharmacy  Research! 


Election  fever! 


The  following  candidates  are 
standing  for  election  to  the 
Executive  of  the  Scottish 
Department  of  the  Pharmaceutical 
Society  of  Great  Britain: 

Mr  Paul  Anderson,  BPharm,  Stirling, 
registered  1973.  Manager  of  Boots  branch 
in  Stirling. 

Mr  Ian  Caldwell,  FPS,  MCPP, 
Glasgow,  registered  1960,  Proprietor. 

Mr  Kenneth  Gray,  BSc,  Bridge  of 
Allan,  registered  1970.  Proprietor. 

Mrs  Marion  Marchbanks,  BSc, 
Cardross,  registered  1965.  Proprietor. 

Mr  Graeme  Park,  BSc,  Lochwinnoch, 
Renfrewshire,  registered  1977.  Proprietor. 

Mr  Eric  Reid,  BSc,  Dumbarton, 
registered  1967.  Proprietor. 

Dr  Mary  Dawson,  PhD,  FPS,  Airdrie. 
Registered  1943.  Reader  in  Pharmacy, 
University  of  Strathclyde. 

Mrs  Margaret  McCrorie,  MPS, 
Dunfries,  registered  1957.  Community 
pharmacy. 

Mrs  Betty  Montgomery,  BSc,  FPS, 
MCPP,  Alexandria,  registered  1960. 
Principal  pharmacist,  Vale  of  Leven 
District  General  Hospital. 

Dr  Alastair  Selkirk,  BSc,  PhD, 
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Edinburgh,  registered  1971.  Director  of 
Pharmaceutical  Development,  Syntex 
Research  Centre,  Edinburgh. 

Voting  papers  will  be  circulated 
shortly,  and  must  be  returned  by  June  9. 

PSNC  captains 

David  Sharpe  and  David  Coleman  have 
been  re-elected  chairman  and  vice- 
chairman  of  the  Pharmaceutical  Services 
Negotiating  Committee. 

Suzannah  falls 
in  the  semi-final 

There  will  be  no  Caithness  glass 
bowl  for  DHSS  pharmacist 
Suzannah  Harris,  sadly  beaten  into 
second  place  in  her  semi-final  of  the 
BBC's  "Mastermind"  last  Sunday. 
(C&D  April  11.  p672). 

Taking  the  films  of  Fred  Astaire  and 
Ginger  Rogers  as  her  specialist  subject, 
Suzannah  scored  19  points  for  a  joint  lead 
after  the  first  round.  But  her  15  points  in 
the  general  knowledge  round  were  not 
enough  to  stop  milkman  Mike  Bilson  from 
overhauling  her  total  by  two  points. 
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Mianserin? 


And  he  only 
popped -in  to 

pick-up 
a  prescrlotf 


Bolvidon 

Available  as  tablets  of  lOrng, 
20mg  and  30mg  mianserin 
hydrochloride  BR  For  further 
details  contact  your  local 
representative  or  return  the 
form  below. 

"*>^   Organon  Laboratories  Limited, 
forganonl  Cambridge  Science  Park,  Milton  Road, 
^^l^^S  Cambridge  CB4  4FL. 

Please  ask  your  representative  to  visit  □ 
Please  ask  your  representative  to  ring  me  □ 

( tick  relevant  box ) 

Name:  

Address:  


Telephone  Number:  

Return  to: 

Mrs  M.  Nicholson,  Organon  Laboratories  Ltd, 
Cambridge  Science  Park,  Milton  Road, 
Cambridge  CB4  4FL. 


As  a  professional  pharmacist  you  probably  get 
your  fair  share  of  people  calling  in  to  have 
prescriptions  dispensed. 

But  what  about  your  turnover  of  products  other 
than  drugs  and  medicines? 

All  those  high  profit  possibilities  such  as 
perfumes  and  toiletries,  health  foods  and 
homoeopathic  products. 

Perhaps  you  haven't  considered  all  the  possibilities 
open  to  you.  Or,  maybe  you  have  but  they're  not 
moving  as  well  as  you'd  hoped  they  might. 

Either  way,  you  have  everything  to  gain  from 
an  informal  initial  consultation  with  Shopfitting 
and  Design. 

We  are  a  specialist  consultancy  with  wide 
experience  in  advising  pharmacists  on  store 
design  and  merchandising. 

We  will  survey  your  specific  location  and 
recommend  the  merchandise  most  suited  to 
your  business  Following  which,  we  will  design 
your  premises  to  ensure  that  you  achieve 
optimum  sales  per  customer. 
Even  if  they  only  pop-in  to  pick-up  a  prescription. 

Shopfitting  &  Design 

We  make  your  premises  and  your  profits  look  really  good. 

^  I  would  like  further  details  of  your  shopfitting  and  design  services  ^ 

I  I 

_  Name   


Address 


Shopfitting  &  Design  Centre  Ltd., 
2a  Hallatrow  Road,  Paulton,  Bristol,  BS18  5LH  Telephone:  0761  418941 
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WHY  LET  A  MOTHER  PUT  GLASS 
AND  MERCURY  IN  HIS  MOUTH, 


Nursing  her  sick  child  back  to  health 
is  one  of  the  most  important  roles  a  mother 
has  to  play.  It  can  also  be  a  harrowing  one. 

Everytime  she  takes  her  child's  temp- 
erature, she  exposes,  him  to  the  danger  of 
swallowing  broken  glass  or  mercury.  It's  a  danger  we've  taken 
very  seriously.  And  safeguarded  with  FeverScan. 

A  thermometer  mothers  can  place  gently  and  safely 
on  their  child's  forehead. 


FeverScan  gives  a  quick  and  accurate  reading  of  bods 
temperature  using  completely  harmless  liquid  crystals.  And 
there's  no  danger  of  it  breaking.  Which  means  it  can  be  usee! 
again  and  again. 

With  a  FeverScan  forehead  thermometer,  we  can  safely 
say,  mother  will  find  taking  his  temperature  as  much  or  ;i 
comfort  as  he  will. 

Robinsons  of  Chesterfield  ttk 


